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Any  \^'OMAN  who  taMis  a  tender, 

deliriously  ripe,  fully  flavored  p»  i  r,  remembers 
the  brand  and  serves  that  lusc  ous  fruit  again 
and  again.  But  an  experience  with  under-ripe, 
coarse-textured  pears  turns  hir  to  some  other 
brand,  or  away  from  canned  pears  entirely. 
Quality  therefore  is  salesmai.ship  of  the  highest 
order.  Quality  builds  business  by  building  re¬ 
peat  sales. 

Experience  has  proved  that  pears  develop  a 
better  flavor  and  finer  texture  if  they  are  picked 
while  still  hard  and  green — then  ripened  for 
five  to  ten  days  in  the  boxes  after  picking.  The 
ripening-room  should  be  well  ventilated  and  kept 


at  a  temperature  of70  ,  and  the  pears  should  be 
sorted  daily  to  secure  even  ripening  of  the  fruit. 
After  the  pears  are  peeled,  care  should  be  taken 
to  prevent  their  turning  brown  from  oxidation, 
and  after  they  are  processed  the  cans  should  be 
thoroughly  cooled  to  prevent  the  fruit  from  turn¬ 
ing  pink. 

Considerable  study  of  pears  indicates  that  the 
Research  Department  of  the  American  Can  Com¬ 
pany  may  prove  of  value  to  you  should  you  be 
l.iced  with  some  specific  problem  in  pear  canning. 
If  you  feel  that  we  can  be  helpful  to  you  in  solv¬ 
ing  such  a  problem,  do  not  hesitate  to  refer  the 
matter  to  the  Canco  salesman. 
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ZASTROW’S  PROCESS  ROOM  EQUIPMENT 


PJLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

^PACITYSOO  MILLION  CANS  PER  YEAR 

MAIM  OFFICE 

^NjBALTIMORE  M  D.  . 


MADE  BY 


ZASTROW  MACHINE  CO.  Inc. 


Foot  of  Thaino*  St. 
BALTIMORE:  MD. 


Steam  Boxes 


NEW  PH 


Zastrow  Hydraulic.  Steam  Impelled 
Circle  Crane,  radius  up  to  18  ft. 


Improved  Process  Kettle  or 
Retort  40”  x  72”  and  other 
sizes. 


Process  Crates.  Standard  3.  4  & 
5  tiers.  Also  Special  Sisea 
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AUTO  PRCOa  CURkCP 


Cameron  Automatic  Line-  Prod  ucing 
300  Sanitary  Cans  Per  Minute 

WHY  NOT  MAKE  YOUR  OWN 
CANS? 

With  thisline  of  machines,  on  a  year¬ 
ly  production  of  twenty  million  plain 
sanitary  cans,  and  tin  plate  at  $4.50 
per  base  box,  the  cost  is  $14.44  per 
thousand  cans,  freight  on  tin  plate 
not  included. 

CONSIDER  THIS  LIST  OF 
SUCCESSFUL  PACKERS  WHO 
MAKE  THEIR  TIN  CONTAINERS. 

Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 

Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO,  U.  S.  A. 
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-Y  Street 


.ed,  ripe,  luscious  whole  tomatoes 
. . .  tomato  pulp ...  or  just  the  pure  juice 
— whatever  you  pack,  make  it  uniform 
in  goodness  and  give  it  the  protection  of 
a  good,  economical  container. 

There  is  a  Continental  can  to  fit  every 
tomato  packing  need  and  our  Research 
Department  has  completed  many  studies 
of  tomato  problems  that  are  very  help¬ 
ful  to  Packers. 


Another  of  the  39  modern  Continental  plants.  Clearing,  Illinois 


A  Vroving  Ground 


UUIJY  TIU^  Because  no  other 
WW  n  I  I  111  ■  type  of  container 
yields  so  much  in  service  at  so  little 
cost.  Its  great  strength  and  protective 
qualities  assure  the  elimination  of 
breakage,  spoilage  and  staleness,  and 
exclude  moisture,  germs,  light  and 
other  destructive  elements.  Modern 
tin  cans  are  the  strongest,  lightest 
and  most  economical  of  all  packages. 


OUR  great  Research  l.abora lories  are 
not  unlike  the  proving  grounds  so 
useful  to  the  autoinohile  manufacturer. 
For  here  innumerable  products  have 
come  under  the  keen  eyes  of  technically 
trained  specialists  and  undergone  ex¬ 
haustive  tests  in  laboratories  equipped 
with  the  most  modern  facilities. 

In  addition,  staff  service  is  available 
to  assist  customers  on  any  of  their  can¬ 
ning  i)roblems  requiring  immediate  so¬ 
lution.  In  an  emergency,  this  service  can 
often  mean  the  difference  between  i)rofit 
and  loss  on  the  pack. 

Make  use  of  Continental’s  “proving 
ground” —  the  staff  service,  or  benefit  by 
the  many  investigations  that  have  been 
made.  It’s  a  real  opportunity  for  you, 
and  just  another  evidence  of  o\ir  desire 
and  ability  to  serve  you  well. 


Contihental  has 
developed  for 
Canners  —  high 
quality  cans — un¬ 
matched  closing 
machines  —  help¬ 
ful  research— and 
other  unusual  ser¬ 
vice  features  .  .  . 
that  better  meet 
the  demands  of 
modern  Canned 
Foods  merchan¬ 
dising. 


“The  splendid  merchandising  assist¬ 
ance  you  are  rendering  is  extremely 
helpful,  and  we  appreciate  this  new 
service.’*  So  writes  one  of  our  good  cus¬ 
tomers,  alive  to  the  trend  of  times.  If 
copies  of  our  Merchandising  Bulletins 
haven’t  reached  you,  drop  a  line  to  the 
Advertising  Department  at  New  York. 


A  view  of  one  end  of  the  bacteriological  laboratory 


AS  AEAK  AS 
YOUR  m 


I?cfe  Up  your  phone— give  the  operator 
the  number  and  in  a  few  minutes  you 
are  in  touch  with  the  nearest  Con¬ 
tinental  Sales  Office,  equipped  to 
render  the  very  service  you  need.  Keep 
the  following  list  handy  in  case  of  an 
emergency: 

BALTIMORE  ....  Plaza  1014 
CHICAGO  ....  Franklin  8711 
CINCINNATI  .  .  .  Jefferson  2201 

HOUSTON  ....  Preston  8674 
JACKSONVILLE  .  Jacksonville  5-1355 
LOS  ANGELES  .  .  Angelas  7111 

NEW  ORLEANS  .  .  Galvez  4145 

NEW  YORK  .  .  .  Ashland  4-2300 

ROANOKE  ....  Roanoke  4567 
SAN  FRANCISCO  .  .  Garfield  7890 
SEATTLE  ....  Glendale  0174 
SYRACUSE  .  .  .  Syracuse  2-2341 
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paper  published  exclusively  in  the 
interest  of  the  Canned  Food  Packers 
of  the  United  States  and  Canada. 
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Business  communications  from  all 
sections  are  desired,  but  anonymous 
letters  will  be  ignored. 
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Re-arranging  ideas— This  depression,  or 

whatever  you  choose  to  call  it,  has  been  with  us 
long  enough  to  make  us  realize  that  it  has  come 
to  .stay  for  a  while  at  least,  and  that  we  must  adopt 
ourselves  to  the  new  conditions  which  it  imposes.  No 
use  sitting  down  and  waiting  for  the  return  of  those 
days  which  we  now  so  fondly  look  back  upon  as  golden. 
They  may  come  back,  but  not  to  the  man  who  merely 
sits  and  waits.  The  best  thing  to  do  is  to  look  at  things 
as  they  are  right  now,  and  then  prepare  to  meet  them 
in  the  best  way  we  can,  and  by  all  means  to  play  the 
game  as  it  is  now  being  played  by  all  other  industries 
and  trades. 

The  first  and  bitterest  pill  is  that  the  old  high  prices 
and  easy  selling  methods,  with  substantial  profits,  have 
gone.  And  don’t  waste  your  time  speculating  for  how 
long.  That  is  just  another  way  of  waiting. 

The  distributors  and  retailers  are  buying  canned 
foods,  and  at  times  in  quite  fair  blocks.  If  they  were 
not  buying  where  have  the  stocks  of  spot  canned  foods 
gone,  for  they  are  very  effectually  gone.  You  have 
sold  and  possibly  are  well  or  altogether  cleaned  out,  and 
yet  you  feel  in  your  bones  that  there  has  been  no  mar¬ 
ket,  and  that  buying  is  of  the  smallest,  piece-meal  sort. 
You’ve  just  been  looking  at  the  situation  in  the  wrong 
light. 

There  are  plenty  of  instances  that  might  be  cited: 
the  May  shipments  of  canned  peas,  as  reported  by 
Canners  Institute,  totalled  781,626  cases.  The  1931 
pea  pack  amounted  to  13,285,826  cases  .and  with  about 
3,000,000  cases,  or  more,  carried  over  from  the  ’30  pack 
making  a  visible  supply  of  over  sixteen  million  cases 
of  peas.  The  same  Institute  reports  total  holdings  of 
canned  peas,  as  of  June  1st,  2,784,635  cases,  so  that 
there  have  been  sold  and  distributed  about  fourteen 
million  cases  of  canned  peas  in  the  past  year.  That  is 
not  bad  business. 

In  the  June  24th  report  of  the  Tri-State  Packers, 
Secretary  Shook  showed  sales  of  spot  tomatoes  during 


the  week  previous,  totalling  5,350  cases  as  reported  by 
a  few  members,  and  among  these  a  sale  of  4,000  cases 
(2’s  standards  at  75c)  and  another  of  1200  cases  of  3’s 
at  $1.15.  The  1931  tomato  pack  was  a  little  less  than 
ten  million  cases,  with  possibly  two  or  three  million 
cases  carried  over,  making  twelve  or  thirteen  million 
cases,  and  largely  speaking  these  have  all  been  sold  and 
distributed.  Not  bad  business  either. 

The  Corn  Institute  reports  sales  during  May  totalling 
835,112  cases.  The  ’31  pack  of  canned  com  was  slightly 
short  of  twenty  million  cases,  with  probably  five 
million  cases  carried  over,  making  a  total  of  about 
25,000,000  cases  as  the  visible  supply.  This  same  Insti¬ 
tute  reported  as  held  on  June  1st,  8,064,087  cases,  or 
in  other  words  that  there  had  been  sold  and  distributed 
since  the  ending  of  last  corn  canning  time,  about  seven¬ 
teen  million  cases  of  canned  corn.  That’s  very  fine 
business,  so  far  as  quantity  selling  is  concerned,  and 
while  it  has  been  sold  at  low  prices,  if  it  is  of  the  kind 
of  quality  that  will  make  it  do  missionary  work,  win¬ 
ning  more  consumers  to  canned  corn,  it  is  good  busi¬ 
ness. 

These  are  statistical  facts  that  you  cannot  get  be¬ 
hind,  and  you  should  realize  them.  That  these  vast 
amounts  were  distributed  mainly  in  small  lots  is  the 
chief  change  from  the  old,  former  methods  of  carloads 
and  even  trainloads;  that  these  sales  extended  over 
the  long  period  from  the  close  of  last  canning  season 
to  the  present  day,  instead  of  closing  out  the  whole 
pack  in  sixty  or  ninety  days,  is  another  considerable 
change.  But  you  must  let  that  sink  into  your  con¬ 
sciousness,  for  both  of  these  changed  methods  have 
come  to  stay,  ac  least  for  a  while.  You  may  write  it 
down  as  dead-certain  that  that  is  the  way  you  will 
have  to  market  this  1932  pack:  they  are  going  to  buy 
only  enough  to  keep  them  supplied,  and  they  must  con¬ 
tinue  to  buy  regularly,  for  their  stocks  are  low.  This 
is  all  in  your  favor  if  you  wake  up  to  the  situation,  and 
you  can  cash  on  it,  if  you  have  the  “intestinal  forti¬ 
tude’’  to  ask  for  and  demand  and  insist  upon  a  price, 
and  not  let  your  goods  go  unless  you  get  that  price. 

Can’t  be  done?  0!  yes  it  can  be  done  and  is  being 
done. 
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We  were  just  talking  with  a  very  well  known  canner 
of  this  section,  a  college-bred  gentleman,  but  known 
as  a  country  canner,  and  he  said  he  finished  the  season 
with  only  a  few  thousand  cases  of  corn,  and  he  let  them 
go  at  what  seemed  a  very  low  price  then.  His  fellow 
canners  laughed  at  him  then  but  not  now.  But  he 
had  20,000  cases  of  nice  No.  2  tomatoes  which  some 
of  the  highest-powered  buyers  in  the  business  tried  to 
take  away  from  him  at  70c  or  less,  when  that  seemed 
a  big  price.  But  he  said  No ;  his  price  was  80c.  They 
hemmed  and  hawed  and  stormed  for  weeks,  and  he 
finally  let  the  whole  block  go  at  79c — he  had  to  give 
them  something,  he  smiled.  That  was  in  February, 
when  tomato  prices  w’ere  weak ;  today  he  could  get  90c 
for  them,  doubtless,  but  he  has  never  been  one  to  deny 
the  buyer  a  chance  for  his  share  of  profit. 

And  here  is  a  letter  from  out  in  the  West: 

“Name  of  the  canner  furnished  on  request,”  I 
mean  the  one  who  is  holding  Fancy  Illinois  Coun¬ 
try  Gentleman  Coni,  2’s,  at  $1.00.  He  is  really 
doing  it,  and  shipping  more  than  you  would  think 
possible,  and  his  associates  think  he  has  gone 
cuckoo. 

“If  only  more  would  feel  and  act  the  same  way, 
what  a  different  world  this  would  be  in  a  few 
months. 

“Honest,  though,  things  are  getting  better.  Here 
and  there  you  will  actually  find  people  in  business 
who  will  admit  it. 

“Strange  as  it  may  seem,  in  the  farming  com¬ 
munities  is  where  the  improvement  is  most  notice¬ 
able,  and  afterwards  in  the  towns  hardest  hit. 
Here  and  there  you  will  see  new  stores  opening, 
new  leases  being  made,  larger  quarters  being 
taken;  on  nice  days  over  the  week  ends  you  see 
folks  cautiously  loosening  up  on  a  few  nickels  for 
pop,  gas  and  so  on.  The  young  folks,  God  bless 
’em,  seem  to  be  making  love  about  as  usual,  and 
the  old  world  will  probably  go  on  again  after  the 
conventions  and  elections  are  over.” 

Stand  up,  stretch,  rub  your  eyes,  then  roll  up  your 
sleeves  and  make  up  your  mind  that  you  are  going  in 
to  make  some  profit;  that  you  are  not  going  to  part 
with  what  you  have  to  sell,  as  a  gift;  that  you  have 
been  too  generous  too  long ;  that  the  world  wants  your 
goods — must  have  them — and  is  perfectly  willing  to 
pay  a  fair  price,  despite  the  Price  Blues  which  every 
buyer  sings  to  you.  If  you  go  after  the  profit  in  that 
w^ay  you  will  get  it.  because  you  will,  first,  watch  every 
expense  to  make  every  dollar  work  hard ;  you  will  know 
what  your  goods  cost,  then  set  your  price  where  it 
shows  a  small  profit,  and  have  the  guts  to  tell  the  fel¬ 
low  who  won’t  pay  your  fair  price,  to  go  somewhere 
else  to  buy.  Others  are  getting  it  and  so  can  you. 

Even  the  price-cutters  are  growing  sick  of  the 
slaughter. 

- 4i - 

SUMMER  MEETING  OF  THE  INDIANA  CANNERS 
ASSOCIATION,  INC. 

The  Indiana  Canners  Association,  Inc.,  will  hold 
a  meeting  on  Tuesday,  July  12,  at  the  Claypool 
Hotel,  Indianapolis.  The  meeting  will  start  with 
luncheon  in  the  Chateau  Room.  (Entrance  from  main 
lobby.)  Immediately  after  luncheon  Mr.  Felix  M.  Mc- 
Whirter,  President  of  People’s  State  Bank  of  Indian¬ 
apolis,  will  make  a  short  talk  on  finance  and  general 
conditions.  Mr.  Harry  B.  McNeely,  of  the  Indianapolis 
"  '"amber  of  Commerce,  will  outline  some  of  the  condi¬ 
tions  affecting  Indiana  Canners  that  he  finds  as  head 


of  the  Traffic  Department.  Mr.  I.  C.  Morgan  of  the 
Morgan  Packing  Company  will  say  a  few  words  on  the 
outlook  for  the  future  for  Indiana  Canners.  After 
this,  any  subject  of  general  interest  to  Indiana  Can¬ 
ners  may  be  brought  up  for  discussion  and  the  meeting 
will  continue  through  the  afternoon  until  all  subjects 
are  disposed  of. 

It  has  been  some  time  since  Indiana  Canners  and 
their  friends  have  had  an  opportunity  to  get  together 
and  the  President  and  the  Board  of  Directors  extend 
a  cordial  invitation  to  all  Indiana  Canners  and  to  all  the 
brokers,  machinery  and  supply  men  or  representatives 
of  any  other  allied  industries.  Let  everyone  who  pos¬ 
sibly  can  attend  and  have  one  more  enjoyable  and  prof¬ 
itable  day  with  his  friends  before  the  beginning  of  the 
battle  of  the  packing  season. 

KENNETH  N.  RIDER,  Secretary. 

_ — 

DR.  BROTHERTON  JOINS  GALLATIN  VALLEY 

R.  WILBER  BROTHERTON,  JR.,  has  joined  the 
Gallatin  Valley  Seed  Company  of  Bozeman,  Mont., 
and  will  have  charge  of  their  seed  improvement 
work. 

After  his  graduation  from  the  University  of  Michi¬ 
gan,  Dr.  Brotherton  spent  seven  years  in  disease  in¬ 
vestigation  work  for  the  U.  S.  Department  of  Agricul¬ 
ture.  For  the  past  seven  years  he  has  conducted  the 
seed  growing  department  of  the  Bozeman  Canning 
Company,  known  as  Brotherton-Kirk  Seed  Company, 
whose  stock  and  other  assets  have  been  absorbed  by 
the  Bozeman  Canning  Company. 

Dr.  Brotherton  needs  no  introduction  to  the  mem¬ 
bers  of  the  canning  industry  and  Gallatin  Valley  Seed 
Company  feel  that  he  is  a  valuable  addition  to  their 
staff. 

- 4. - 

BUYS  GROCERY  CHAIN 

J.  D.  Reynolds  Company  of  Horse  Cave,  Ky.,  with 
branches  in  Bowling  Green,  Glasgow  and  Burkesville, 
Ky.,  have  just  purchased  the  business  of  D.  G.  Hayes 
located  at  Hodgenville  and  Elizabethtown,  Ky.,  and 
will  continue  to  operate  this  chain  of  wholesale 
groceries. 

- 4. - 

MAKING  IMPROVEMENTS 

The  Brocton  Preserving  Company,  Brocton,  N.  Y., 
have  made  many  changes  and  improvements  to  their 
cannery.  Some  new  machinery  and  two  more  boilers 
have  been  added  which  will  increase  the  efficiency  of 
the  plant. 

- 4. - 

Renovating  Fig  Cannery — Kadota  Growers,  Inc., 
which  recently  acquired  the  cannery  of  the  Nile  (harden 
Canning  Company  at  Manteca,  Calif.,  is  placing  the 
plant  in  shape  for  operation  on  figs  this  year.  The 
season  opens  in  August. 

New  Canning  Company — Frank  Pershake  and  Anton 
Drugas  have  filed  a  statement  to  indicate  that  they  are 
in  business  at  Stockton,  Calif.,  as  the  Bellevue  Food 
Products  Company,  specializing  in  the  canning  of  fruits 
and  vegetables. 

Studying  Sardine  Canning — Dr.  C.  von  Bond,  of  Cape¬ 
town,  South  Africa,  was  a  recent  visitor  at  San  Fran¬ 
cisco,  having  come  here  to  make  an  inspection  of  sar¬ 
dine  canneries.  He  said  that  the  waters  of  South 
Africa  abound  in  a  type  of  fish  almost  identical  with 
the  California  sardine  and  to  advance  the  canning  in¬ 
dustry  there  he  is  making  a  study  of  local  packing 
methods. 
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PHILLIPS  CAl^  COMPANY 

^Manufacturers  of  (Packers  Saniianj  Gans 


. .  division  of  ike  . . 

PHILLIPS  PACKIIVG  COMPAIVY,  Inc. 

'Trackers  of  J?ltillips  Delicious  Qualitif  Canned  ^oo()s 

CAMBRIDGE  •  MARYLAND,  L.  S.A. 


PA  TENTED 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manufacturers  of 

THE  MORRAL  CORN  HUSKER 

Either  single  or  double 

THE  MORRAL  CORN  CUTTER 

For  whole  grain  or  cream  style  corn 

THE  MORRAL  LABELING  MACHINE 

and  other  machinery 
It  ivill  hay  to  write  for  our  prices 
and  further  particulars 


PATENTED 


MORRAL  BROTHERS,  Morral,  Ohio 


BROWN  BOGGS  CO.,  Lid., 

Hamilton,  Ont.,  Sole  Agents 
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Crop  Reports 

Condition  of  Canners  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


TOMATOES 

Savannah,  Ga.,  June  28,  1932 — Picking  now,  but  on  account 
of  heavy  rains  and  hail  during  the  blooms,  which  knocked  olf 
quite  a  lot  of  young  fruit  ana  blooms,  do  not  expect  over  40 
per  cent  crop.  Tomatoes  this  season  seem  to  be  diseased,  hav¬ 
ing  a  long  white  core. 

Clay  City,  Ind.,  June  27,  1932 — Good  stand;  large  acreage. 
Fields  are  clean.  Fine  growing  conditions. 

Perryman,  Md.,  June  28,  1932 — We  have  suspended  opera¬ 
tions  indefinitely  or  until  a  small  profit  from  the  business  is 
assured  and  not  a  continual  loss,  as  has  been  the  case  for  quite 
a  while.  It  makes  no  difference  at  all  about  quality,  the  buyers 
want  low  prices  and  they  get  them.  There  are  few  buyers  other 
than  the  chain  stores,  and  they  buy  so  low  that  all  manufac¬ 
turers  are  doomed.  In  this  section  the  farmers  are  doing 
nothing,  because  they  lose  out  on  everything  they  raise  for 
sale.  We  like  to  read  your  Editorials  because  you  seem  to 
write  from  experience.  We  are  having  one  hard  time. 

Spokane,  Mo.,  June  21,  1932 — Acreage  same  as  last  year.  We 
have  a  good  stand  of  plants  but  are  having  too  much  rain  as 
plants  need  cultivation  at  this  stage  of  the  season.  Deep  culti¬ 
vation  after  the  rains  cease  will  cut  production,  but  will  say 
prospective  yield  is  about  normal;  but  another  week  of  wet 
weather  will  alter  the  situation. 

Fairport,  N.  Y.,  June  27,  1932 — Our  plants  were  planted  nor¬ 
mally  about  May  25th  to  June  1st  and  all  fields  have  suffered 
materially  by  reason  of  the  drought  in  this  section.  We  have 
had  practically  no  rain  from  May  11th  up  until  the  present 
time.  Our  first  rain  of  consequence  started  this  morning. 

Clyde,  Ohio,  June  28,  1932 — Not  going  to  operate. 

Vinita,  Okla.,  June  22,  1932 — We  are  not  going  to  operate 
our  plant  at  all  this  year,  nor  any  other  year,  until  such  time 
as  it  will  not  look  so  much  like  a  sure  loss  at  time  to  begin 
operation.  We  do  not  mind  taking  a  little  chance,  but  we  want 
to  at  least  think  we  will  have  an  even  break  in  the  way  of  a 
fair  price  for  our  canned  product. 

Westville,  Okla.,  June  29,  1932 — Acreage  half  of  last  year 
and  half  of  that  is  not  fertilized  and  will  not  produce  much. 

Eugene,  Ore.,  June  21,  1932 — Coming  along  nicely.  We  have 
had  plenty  of  rain  and  the  ground  is  well  supplied  with  moisture. 

Charleston,  S.  C.,  June- 27-,  1932 — Acreage  same  as  last  year; 
condition  60  per  cent  or  normal.  Excessively  heavy  rains  from 
May  1 8th  to  June  19th,  after  an  extreme  drought,  have  dam¬ 
aged  crops  badly. 

Pelion,  S.  C.,  June  20,  1932 — About  50  per  cent  of  a  normal 
ciop.  Setting  has  been  unfavorable  this  spring. 

Hartfield,  Va.,  June  27,  1932 — Acreage  about  75  per  cent  of 
normal;  crop  late.  It  has  been  terribly  dry,  and  is  so  yet. 

CORN 

Hoopeston,  Ill.,  June  -26,  1932 — Our  1932  acreage  is  42  per 
cent  of  what  we  had  in  1931.  Crop  prospect  is  very  good;  about 
the  same  as  prospect  for  last  year  this  time. 

BEANS 

Griffin,  Ga.,  June  27,  1932 — Stringless:  about  50  per  cent  nor¬ 
mal  pack.  Finished  packing. 

Savannah,  Ga.,  June  28,  1932 — Stringless:  on  account  of  no 
rain  in  early  spring,  had  about  a  60  per  cent  crop. 

Lima  and  Butter:  plentiful.  We  did  not  contract  for  any, 
but  farmers,  locally,  will  have  90  per  cent  crop,  with  no  market. 

East  Jordan,  Mich.,  June  28,  1932 — Stringbeans:  same  acre¬ 
age  as  last  year;  150  acres.  Plants  just  up.  Looking  good 
generally. 

Fairport,  N.  Y.,  June  27,  1932 — ^Wax:  the  dry  condition  has 
materially  affected  our  crop,  which  is  unusually  planted  about 
the  latter  part  of  May.  We  cut  our  acreage  30  per  cent  under 
normal  and  presume  the  dry  condition  may  take  a  toll  of 
another  5  or  10  per  cent. 

Westville,  Okla.,  June  29,  1932 — Not  canning. 


PIMIENTOS 

Griffin,  Ga.,  June  27,  1932 — Crop  condition  normal.  The  total 
acreage  in  Georgia  less  than  last  year. 

BEETS 

Fairport,  N.  Y.,  June  27,  1932 — Just  being  planted  and  with 
good  growing  conditions  should  come  along  normally. 

CARROTS 

Fairport,  N.  Y.,  June  27,  1932 — Just  being  planted  and  with 
good  growing  conditions  should  come  along  normally. 

CABBAGE 

^llevue,  Ohio,  June  22,  1932 — ^Very  little  transplanting  up  to 
this  time  on  account  of  dry  weather.  No  rains  of  any  conse¬ 
quence  for  past  five  weeks.  Crop  will  be  late. 

Pittsburgh,  Pa.,  June  27,  1932 — Plants  are  good;  need  rain. 
Acreage  is  being  planted  at  present.  Looks  like  a  large  acre¬ 
age  is  going  to  be  put  out. 

OKRA 

Charleston,  S.  C.,  June  27,  1932 — Acreage  same  as  last  year. 
Condition  50  per  cent  of  normal. 

Pelion,  S.  C.,  June  20,  1932 — Condition  about  60  per  cent. 

FRUIT 

Frostburg,  Fla.,  June  28,  1932 — Grapefruit:  practically  all  the 
past  season’s  grapefruit  sold,  with  the  exception  of  one  or  two 
canners  who  have  light  stocks  and  who  are  holding  for  $1.20 
to  $1.25  per  dozen  Tampa.  In  the  fact  of  a  total  pack  of  less 
than  1,000,000  cases,  the  entire  pack  should  be  cleaned  up  by 
September  1st,  thus  creating  a  shortage  before  the  new  pack 
can  possibly  begin,  along  in  November.  Apparently,  there  is 
a  fair  crop  only  of  fruit  on  the  trees  at  the  present  time,  but 
this  crop  is  in  good  condition  and  receiving  sufficient  rain  for 
fully  maturing  in  the  proper  manner.  With  a  bare  market 
next  fall,  only  a  fair  crop  in  Florida,  and  a  much  lighter  crop 
in  Texas,  the  buyers  can  expect  higher  prices  than  during  the 
past  season.  However,  we  believe  that  all  canners  are  inclined 
to  hold  their  prices  down  as  low  as  possible,  in  order  to  encour¬ 
age  consumption.  Incidentally,  we  do  not  look  for  any  future 
prices  on  next  year’s  pack  to  be  made,  until  after  the  storm 
period  is  over  in  September. 

^  Griffin,  Ga.,  June  27,  1932 — Peaches:  crop  short.  For  the  first 
time  in  years  no  peaches  will  be  canned  in  Georgia  this  year. 

East  Jordan,  Mich.,  June  28,  1932 — Red  Sour  Cherries:  crop 
looks  good.  Our  pack  should  be  larger  than  last  year,  providing 
the  grower  can  get  them  picked  at  the  low  price.  Orchards  are 
being  well  cared  for  and  no  fruit  fiy  has  been  reported  here 
this  year. 

Red  Raspberries:  according  to  newspaper  reports,  the  bulk 
of  berries  from  our  main  supply  district,  have  been  contracted 
by  fresh  fruit  buyers.  This  will  reduce  our  pack  to  one-third. 

Eugene,  Ore.,  June  21,  1932 — Sweet  Cherries:  crop  will  be 
coming  in  a  few  days.  We  represent  the  south  end  of  the  Wil- 
liamette  Valley,  including  Lane  County  and  bordering  counties. 
The  crop  here  is  short;  about  40  per  cent  of  a  yield.  Conditions 
are  satisfactory  at  this  time. 

Bartlett  Pears:  practically  a  failure  on  account  of  continued 
spring  rains,  which  have  caused  scab  to  develop. 

San  Juan,  P.  R.,  June  15,  1932 — Pineapple  and  Grapefruit: 
above  normal  for  the  Island  for  1932-1933  crop. 

Pelion,  S.  C.,  June  20,  1932 — Peaches:  crop  about  30  per  cent. 

Selah,  Wash.,  June  22,  1932 — Apples:  normal  on  fall  varieties; 
10  per  cent  less  on  winter  varieties. 

Pears:  normal  on  Bartletts  or  43,000  tons.  Lighter  on  ship¬ 
ping  or  late  varieties. 

Cherries:  Royal  Annes  lighter  than  normal.  Blacks  also  light. 
Both  20  per  cent  below  normal. 

Apricots:  normal. 

Peaches:  shipping  varieties  full  crop.  Several  canners  not 
operating;  none  operating  to  normal  capacity. 
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Bush  Beans,  Bwarf  Limas,  Corn,  Beets, 
Carrots,  Spinach,  Pumpkin,  Squash,  Cucuiriher 

If  you  need  any,  give  us  the  opportunity  of  quoting. 

Landreths’  Best  Beet  is  unsurpassed  for  canning,  grown  right  here 
on  our  Bloomsdale  Farm.  The  type  is  like  the  Detroit  but  is  far  su¬ 
perior.  We  have  been  breeding  it  for  years,  it  has  few  if  any  white 
zones  and  no  brick  color  in  it. 

D.  Landreth  Seed  Company 

BRISTOL,  PA. 


COLONIAL  BOV  COPYRKUim 

Business  Eatablished  1784 


POWDERED  APPLE  PEClj 

IN 

SPEAS-NUTRL-. 

EL 

NEUTRAL  IN  CO^OR  AND  FLA' 

^OR 

Write  or  Wire  for  Samples  and  Pi 

ices 

SPEAS  MANUFACTURING 

CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  18,  1927;  1,655,398,  J 

in.  3,  1928; 

Application  166,020  Feb.  4,  1927. 

AVARS  TOMATO 
JUICE  FILLER. 

Used  by  leading  manufacturers  for 
filling  cans  with  Tomato  Juice — 

For  Filling — Tomato  Pulp  and  Puree — Clear 

i  Has  no  air  vent  stems  to  damage  fruit. 
^K^BBSSSSSB  I#  Belt  Drive  or  direct  connected. 

Rapid  valve. 

Prices  on  Request. 

AVARS  MACHINE  COMPANV 

Salem,  New  Jersey 


Hansen  Fruit  and  Vegetable 
Filler 

Hansen  Sanitary  Kraut 
Filler 

Hansen  Automatic  Tomato 
Filler 


Hansen  Pea  and  Bean  Filler 
Hansen  Corn  Cooker  Filler 


Hansen  Sanitary  Conveyor 
Boot 

Hansen  Quality  Pea  Grader 
Hansen  Four  Roil  Beet 
Topper 

Hansen  Sanitary  Gallon  Filler 


Hansen  Whole  Grain  Corn  Cutter 
Hansen  Chili  Con  Came  Filler 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


The  issue  date  of  this  number  of  The  Canning 
Trade  falls  on  the  anniversary  of  the  Declara¬ 
tion  of  Independence.  Already  we  see  signs  of 
canners  declaring  their  independence  of  the  price, 
price  pressure  brought  to  bear  by  conditions  existing 
earlier  in  the  year  and  augmented  by  canny  buyers 
who  may  later  see  the  error  of  their  ways. 

One  packer  at  least  has  for  some  time  stood  by  his 
price  guns;  he  refuses  to  ship  his  pack  except  at  a 
price  warranted  by  costs  and  wonder  of  wonders,  he  is 
shipping  something  nearly  every  day. 

Our  editorial  columns  carried  a  week  or  two  ago  the 
statement  that  one  pea  packer  at  least,  in  the  state  of 
Ohio  would  not  offer  his  pack  until  next  fall  at  the 
earliest. 

The  papers  on  the  morning  of  the  day  this  article  is 
being  written  gave  stress  to  the  statement  by  Charles 
Dawes  that  the  efforts  of  the  small  business  man  to 
reduce  his  overhead,  and  operate  as  if  times  were  now 
normal,  were  bearing  fruit  in  increased  betterment  of 
business  conditions  among  small  businesses.  The  ar¬ 
ticle  continued  by  saying  improvement  of  conditions 
must  come  from  the  bottom,  not  from  the  top ! 

I  know  Charley  Dawes  would  honor  the  man  who  is 
standing  by  his  principles  of  doing  business  at  a  profit 
if  he  knew  him,  just  as  the  canning  industry  have  hon¬ 
ored  him  in  the  past  and  will  again  when  his  action 
becomes  more  widely  known.  Shame  on  the  associates 
of  the  man  referred  to!  Last  spring  it  was  generally 
agreed  a  certain  price,  disputed  by  no  one,  was  neces¬ 
sary  for  a  product  if  the  packers  were  to  come  out 
whole  on  the  year’s  operations.  Following  the  usual 
custom  in  the  canning  trade  when  such  facts  are 
known,  the  rush  to  cut  prices  in  an  attempt  to  unload 
could  only  be  compared  to  the  hurried  scramble  of 
politicians  at  present  to  get  on  the  prohibition  amend¬ 
ment  repeal  band  wagon.  The  old  war  horse  to  whom 
I  refer  has  stood  by  his  prices  as  fair  to  himself,  dis¬ 
tributor  and  consumer  alike.  He  has  at  times  caused 
his  closest  associates  to  feel  he  was  getting  old  and 
doddering,  was  losing  his  grip  but  now  we  find  support 
for  his  attitude. 

And  from  an  unexpected  source.  In  a  recent  bulle¬ 
tin  to  members  and  associate  members  The  Associated 
Grocery  Manufacturers  of  America  asks  this  pertinent 
question,  “Do  Loiv  Prices  Affect  Your  Products?” 

Ask  any  canner,  he  knows  1 
We  quote  in  part  from  this  bulletin: 

“As  we  all  know,  the  influence  of  low  prices  in  af¬ 
fecting  commodity  sales  during  the  past  two  years,  has 
been  a  dominant  factor.” 

“It  is  natural  that  in  periods  of  declining  commod¬ 
ity  prices,  as  well  as  in  times  of  depression,  the  im¬ 
portance  of  price  is  unduly  emphasized.” 

“Past  experience  also  shows  that  as  business  condi¬ 
tions  improve,  the  over-emphasis  of  price  declines  until 
it  assumes  its  natural  place  as  a  merchandising  factor.” 


“Today  price  is  more  important  relatively  than  value 
and  quality  BUT  CONDITIONS  SEEMINGLY  INDI¬ 
CATE  THAT  THIS  SITUATION  HAS  REACHED  A 
LOW.  We  are  now  close  to  the  turning  point.  This 
does  not  necessarily  mean  that  we  shall  see  a  change 
tomorrow — ^but  rather,  that  we  may  expect  no  further 
growth  in  the  stressing  of  extreme  price  merchandis¬ 
ing,  but  to  the  contrary — value,  particularly  known 
value,  will  enjoy  stronger  consumer  appeal  and  there¬ 
fore,  greater  merchandising  influence  than  in  recent 
months.” 

“Early  in  the  year,  chain  stores,  conscious  of  declin¬ 
ing  sales  generally,  increased  their  efforts  to  hold  up 
their  volume.  Price  was  the  principal  appeal  used. 
Notwithstanding  this,  39  chains  during  the  first  two 
months  of  1932  as  compared  with  the  same  period  in 
1931,  suffered  a  decline  of  11.78  per  cent  in  dollar 
sales.”  “All  of  this  leads  to  several  conclusions.” 

“First — When  the  chains  find  that  increased  price 
cutting  does  not  attract  sufficient  volume  to  hold  up 
their  sales  in  dollars  as  well  as  tonnage,  they  are 
obliged  to  change  their  existing  policy.  THUS  AN 
ADEQUATE  PROFIT  ON  THE  NATURAL  AVAII^ 
ABLE  VOLUME  BECOMES  THEIR  GOAL.  And  as 
extreme  price  cutting  has  demonstrated  its  failure  to 
attract  sufficient  artificial  volume,  extreme  price  cut¬ 
ting  is  bound  to  moderate  itself.” 

“Second— THE  FAILURE  OF  DRASTIC  PRICE 
CUTTING  TO  ATTRACT  THE  CONSUMER  AS 
HERETOFORE,  indicates  clearly  the  consumer  has 
been  surrounded  by  so  much  price  cutting  and  is  so 
generally  impressed  that  all  prices  are  low,  that  she 
does  not  believe  that  the  bargains  featured  are  much 
more  attractive  than  are  the  regularly  low  prices  avail¬ 
able  at  any  store.” 

“Furthermore,  with  a  decline  in  purchasing  power 
that  is  steadily  taking  place  up  to  this  writing,  the 
consumer  husbands  her  cash  and  is  not  inclined  to 
spend  more  each  day  than  her  actual  needs  demand. 
IT  MUST  BE  BORNE  IN  MIND  THAT  A  LOW 
PRICE  HAS  LITTLE  VALUE  TO  THE  DISTRIBU¬ 
TOR  UNLESS  IT  PROMOTES  A  QUANTITY  SALE 
— for  example — 3  cans  or  packages  instead  of  one.” 

“There  are  indications  also,  that  a  percentage  of  the 
consumers  have  found  that  many  of  the  bargain  prod¬ 
ucts  are  brands  deficient  in  quality  and  flavor,  which 
would  further  curtail  the  importance  of  price.” 

“It  seems  evident  that  these  new  conditions  provide 
the  manufacturer  of  quality  merchandise,  properly 
valued,  with  a  better  opportunity  to  obtain  distributor- 
support  than  has  prevailed  in  recent  months.” 

There  you  have  it,  in  a  nutshell ! 

All  the  goods  moved  at  no  matter  what  the  sacrifice 
have  only  succeeded  in  defeating  the  purpose  in  mind 
when  bargain  prices  were  demanded  and  made.  The 
housewife  is  disgusted  with  the  situation  and  is  more 
insistent  than  ever  that  she  be  given  quality  in  pur- 
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chases  and  given  it,  she  is  not  so  hungry  for  price 
bargains ! 

If  any  canner  doing  business  today,  has  held  on 
until  now,  he  can  struggle  along  a  few  months  more. 

Let  each  and  every  one  try  harder  than  ever  to  get 
fair  prices  for  the  quality  he  has  in  the  can.  Crop  and 
weather  indications  so  far  have  done  their  share  to¬ 
ward  firming  up  many  markets.  Backbone  on  the  part 
of  canners  everywhere  will  help  do  the  job  needed  to 
be  done  if  we  are  to  see  anything  like  a  profit  for  the 
canning  industry  as  a  whole  on  its  1932  operations. 

This  week  a  merchandising  expert  from  Chicago  has 
been  conducting  a  merchandising  survey  in  Decatur, 
Peoria  and  Bloomington,  Illinois.  In  a  lecture  to  a 
group  of  Peoria  retailers  he  mentioned  three  factors 
necessary  in  any  business:  advertising,  display  and 
personal  selling. 

Stand  firmly  to  prices  for  your  pack  which  will  allow 
you  to  at  least  break  even,  consider  what  you  can  do, 
even  in  a  limited  way,  toward  advertising  your  goods 
and  their  quality.  Then  do  it ! 

Resume  sampling  your  products  to  yoiir  brokers  or 
salesmen,  your  distributors  and  prospective  customers. 

Get  into  personal  selling  as  you  have  never  gotten 
before !  Do  not  depend  on  letting  “George,”  the  broker 
or  salesman,  do  it ;  get  out  yourself  and  persuade  your 
buyers  your  goods  are  truly  representative  of  your 
standing  in  the  trade  and  the  reputation  they  bear. 

Make  the  foregoing  the  principal  planks  in  your  in¬ 
dividual  and  Company  Declaration  of  Independence, 
1932. . 

Then  you  will  be  headed  for  Better  Profits  during 
the  rest  of  the  year  and  I  hope  for  years  to  come ! 
- ♦ - 

WHY  NOT  RULES  ON  SALE  OF  CANNED  FOODS? 

By  Roy  Irons 

An  article  in  “The  Facts  in  Food  Distribution,” 
June  18,  1932,  says: 

Kroger  has  8  main  rules  for  its  managers  in 
connection  with  the  handling  of  produce.  They 
are:  1.  Get  produce  in  saleable  condition  as  soon 
as  possible  after  it  arrives  at  the  store ;  2.  Make 
every  man  in  the  store  responsible  for  the  sale  of 
certain  parts  of  each  unit  of  produce  received, 
especially  highly  perishable  items ;  3.  Set  a  dead¬ 
line  on  perishables  that  you  must  clean  up  before 
closing  and  aim  selling  effectivenes  on  perishables 
to  hit  that  dead  line :  4.  Depend  on  displays  and 
then  build  displays  you  can  depend  on ;  5.  Watch 
your  branch  produce  circulars,  advising  of  market 
conditions ;  6.  Try  to  avoid  losses  but  when  they 
do  crop  up  organize  them  and  know  when  to  take 
them ;  7.  Talk  quality  in  produce — yoii  cannot  build 
produce  business  solidly  on  the  price ;  8.  Get  your 
share  of  related  items. — Chain  Store  Age,  May.” 
By  the  way,  who  pays  or  takes  the  loss  on  spoiled 
perishable  produce  ?  One  guess  only  is  allowed. 

They  now  have  a  set  of  rules  in  some  branches  of 
distribution  to  push  sales  on  “Perishable  or  fresh 
produce.”  If  they  do  not  have  rules  on  canned  foods, 
why  not? 

If  they  have  rules  on  canned  food,  it  is  hoped  they 
especially  include  rules  2.  Making  every  man  respon¬ 
sible;  3.  Set  a  dead  line  on  sales;  4.  Displays;  7.  Talk 
quality. 

Then  instead  of  setting  on  the  shelf  waiting  to  be 
called  for,  canned  foods  must  get  at  least  an  even 
break  with  perishable  produce. 


SNAP  BEANS  FOR  MANUFACTURE  —  PRELIM¬ 
INARY  ACREAGE  1932  WITH  COMl ’ARISONS 
By  the  Bureau  of  Agricultural  Econo  Tiics,  United 
States  Department  of  Agriculture,  Division  of  Crop 
and  Livestock  Estimates,  Washington,  D.  C. 

HE  1932  preliminary  estimate  of  the  acreage  of 
snap  beans  for  canning  or  manufacture,  is  47.3 
per  cent  less  than  the  acreage  plaited  in  1931. 
The  total  estimated  acreage,  based  upon  reports  from 
canners,  is  31,940  acres  for  1932  comparec  with  60,620 
acres  planted  in  1931. 

Of  the  acreage  planted  in  1931,  10  per  cent  was  not 
harvested;  of  that  planted  in  1930,  about  2  per  cent 
was  abandoned.  In  an  average  growing  sec  son,  planted 
acreage  not  harvested  will  probably  not  exceed  4  per 
cent  of  the  total.  Should  conditions  be  in  line  with 
the  usual  during  the  1932  season,  it  therefore  appears 
that  the  harvested  acreage  would  be  around  30,700 
acres.  The  harvested  acreage  in  1931  was  54,660 
acres;  the  average  for  the  five-year  period,  1926  to 
1930,  was  49,170  acres. 


1928 

1929  1930 

1931 

1932 

State  Har- 

Har-  Planted 

Har- 

Planted 

Har- 

Preliminary 

vested 

vested 

vested 

vested 

Acreage 

% 

of  1931 

Acres 

Acres  Acres 

Acres 

Acres 

Acres  Planted 

Acres 

Me.  970 

1,300  1,420 

1,300 

1,000 

950 

52 

520 

N.Y.  7,400 

9,800  11,270 

11,270 

7,400 

7,300 

72 

5,330 

Pa.  1,500 

3,000  4,000 

4,000 

3,200 

3,200 

51 

1,630 

Ind.  1,800 

3,500  4,400 

4,100 

3,800 

3,600 

50 

1,900 

Mich.  2,950 

5,300  6,500 

6,400 

6,300 

5,500 

52 

3,280 

Wis.  5,500 

7.800  9,500 

9,500 

7,600 

7,200 

51 

3,880 

Del.  1,200 

2,200  2,550 

2,300 

2,550 

1,550 

15 

380 

Md.  7,600 

9,000  9,800 

9,800 

8,400 

7,300 

50 

4,200 

S. C.  700 

870  1,600 

1,600 

1,000 

1,000 

70 

700 

Tenn.  1,600 

2,400  2,600 

2,600 

2,200 

2,100 

68 

1,500 

Miss.  2,000 

2,500  4,200 

4,200 

2,000 

2,000 

66 

1,320 

Ark.  2,000 

3,000  4,000 

3,500 

3,400 

2,040 

41 

1,400 

La.  3,040 

2,530  3,500 

3,500 

1,600 

1,400 

50 

800 

Colo.  1,600 

2,300  2,200 

2,100 

1,200 

1,050 

71 

850 

Utah  950 

1,280  1,280 

1,280 

200 

180 

150 

300 

Wash.  700 

820  940 

940 

550 

550 

29 

160 

Ore.  650 

930  880 

880 

400 

400 

80 

320 

Calif.  470 

960  810 

770 

650 

650 

38 

250 

Other  States — 

t  3,010 

5,550  8,950 

8,650 

*7,170  ’ 

*6,690 

45 

3,220 

Tot.  45,640 

65,040  80,400 

78,690  *60,620  *54,660 

52.7 

31,940 

t  “Other  States”  consist  of  Alabama,  GeorKia,  Idaho,  Illinois, 

Iowa, 

Kansas, 

Kentucky,  Missouri,  Montana, 

Nebraska, 

New  Jersey,  New 

Mexico,  Ohio, 

Oklahoma,  Texas,  Vermont,  Virginia,  West  Virginia 

.  and  Wyoming. 

•  Revised. 

Condition  of  Canning 

Crops  on  June 

15 

With  Comparisons 

GREEN  PEAS 

State — 

5-Year  "Average 

June  15, 1932  June  15, 1931  June  1 

5, 1926-1930 

Maine 

90% 

98% 

80% 

New  York 

61 

81 

85 

New  Jersey 

70 

78 

81 

Pennsylvania  65 

77 

70 

N.  Atlantic  64.1 

81.4 

83.6 

Ohio 

64 

81 

66 

Indiana 

63 

87 

75 

Illinois 

83 

94 

86 

Michigan 

71 

82 

90 

Wisconsin 

66 

85 

79 

Minnesota 

87 

86 

82 

N.  Central 

1  70.4 

86.5 

80.3 

Delaware 

25 

74 

74  . 

Maryland 

39 

72 

73 

S.  Atlantic  37.1 

72.3 

73.3 

Montana 

90 

80 

Colorado 

85 

78 

90  . 

Utah 

86 

77 

87 

Washington 

100 

80 

California 

77 

83 

76 

Far  Western  87.4 

78.5 

86.5 

Other  States  *  68 

87 

77 

U.  S.  Average  68.3 

83.6 

80.5 
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SNAP  BEANS 


State — 

June  15, 1932 

June  15, 1931 

5-Year  Average 
June  15, 1926-1930 

Maine 

88 

98% 

76% 

New  York 

92 

85 

89 

Pennsylvania 

64 

85 

77 

N.  Atlantic 

85.6 

86.0 

85.6 

Indiana 

93 

85 

69 

Michigan 

90 

78 

84 

Wisconsin 

76 

85 

82 

N.  Central 

"84.6 

82.6 

80.2 

Delaware 

85 

82 

79 

Maryland 

79 

85 

83 

S.  Carolina 

50 

53 

61 

S.  Atlantic 

75.6 

82.5 

81.6 

Tennessee 

85 

60 

76 

Mississippi 

60 

60 

59 

Arkansas 

69 

65 

80 

Louisiana 

74 

57 

50 

S.  Central 

72.3 

61.2 

68.2 

Colorado 

80 

95 

89 

Utah 

90 

93 

91 

Washington 

98 

90 

91 

Oregon 

90 

90 

84 

California 

82 

91 

88 

Far  Western 

85.5 

92.5 

88.8 

Other  States  * 

85 

80  ■ 

75 

U.  S.  Average 

81.5 

80.6 

80.6 

*  For  GREEN  PEAS  “Other  States”  include  Idaho,  Iowa,  Kan¬ 
sas,  Tennessee,  Virginia  and  Wyoming.  For  SNAP  BEANS 
“Other  States”  include  Alabama,  Georgia,  Idaho,  Illinois,  Iowa, 
Kansas,  Kentucky,  Minnesota,  Missouri,  Montana,  Nebraska, 
New  Jersey,  New  Mexico,  Ohio,  Oklahoma,  Texas,  Vermont, 
Virginia,  West  Virginia,  and  Wyoming. 


SWEET  CORN 


State — 

5- Y ear  Average 

June  15,  1932 

June  15,  1931 

June  15, 1926-1930 

Maine 

90% 

787c 

777c 

New  Hampshire 

90 

Vermont 

95 

78 

New  York 

92 

86 

SO 

Pennsylvania 

80 

84 

78 

N.  Atlantic 

89.4 

83.4 

79.0 

Ohio 

80 

90 

72 

Indiana 

86 

88 

80 

Illinois 

86 

88 

84 

Michigan 

86 

71 

72 

Wisconsin 

85 

85 

75 

Minnesota 

89 

86 

80 

Iowa 

86 

92 

86 

Nebraska 

88 

91 

89 

N.  Central 

86.0 

88.0 

81.0 

Delaware  • 

70 

85 

74 

Maryland 

68 

88 

79 

S.  Atlantic 

68.1 

87.8 

78.6 

Tennessee 

85 

80 

Other  States  * 

89 

85 

80 

U.  S.  Average 

84.0 

87.4 

80.4 

TOMATOES 

New  York 

88% 

88% 

857c 

New  Jersey 

90 

85 

87 

Pennsylvania 

83 

87 

82 

N.  Atlantic 

88.6 

85.9 

85.8 

Ohio 

92 

85 

83 

Indiana 

90 

85 

82 

Illinois 

85 

90 

86 

Michigan 

91 

sr, 

83 

Iowa 

96 

87 

81 

Missouri 

89 

77 

78 

N.  Central 

90.1  , 

83.8 

81.4 

Delaware 

85 

85 

80 

Maryland 

80 

84 

78 

Virginia 

*•81 

85 

74 

S.  Atlantic 

81.2 

84.3 

78.2 

State — 

6-Year  Average 

June  15, 1932 

June  15, 1931 

June  15, 1926-1930 

Kentucky 

82 

85 

76 

Tennessee 

83 

76 

77 

Arkansas 

84 

63 

76 

S.  Central 

83.3 

70.6 

76.2 

Colorado 

88 

92 

90 

Utah 

87 

88 

88 

California 

85 

93 

91 

Far  Western 

88.2 

91.9 

90.8 

Other  States  * 

78 

75 

74 

U.  S.  Average 

86.4 

83.5 

82.0 

*  For  SWEET  CORN  “Other  States”  include  Colorado,  Idaho, 
Kansas,  Kentucky.  Missouri,  Montana,  Oregon,  South  Dakota, 
Virginia,  Washington  and  Wyoming.  For  TOMATOES  “Other 
States”  include  Connecticut,  Idaho,  Kansas,  Louisiana,  Missis¬ 
sippi,  Nebraska,  New  Mexico,  Oklahoma,  Oregon,  South  Caro¬ 
lina,  Texas,  Washington,  West  Virginia,  and  Wisconsin. 

- 4. - 

MARYLAND  CANNERS  AND  INVESTIGATORS 
INSPECT  PEA  EXPERIMENTAL  AND 
DEMONSTRATION  PLOTS 

ON  June  11th,  the  Extension  Service  of  the  Univer¬ 
sity  of  Maryland  conducted  a  field  tour  to  observe 
certain  experimental  and  demonstration  work 
that  is  in  progress  on  the  use  of  resistant  varieties  of 
peas  for  the  control  of  wilt  and  root-rot.  The  wilt 
disease  of  peas  appears  to  be  increasing  from  year  to 
year  in  various  parts  of  Maryland  and  other  states. 
The  root-rot  disease  varies'  with  weather  conditions. 
Both  diseases  remain  in  the  soil  after  they  have  once 
been  introduced,  but  root-rot  seems  to  cause  trouble 
only  in  those  years  when  weather  and  soil  conditions 
favor  its  development  and  spread. 

There  were  present  on  the  tour  thirty-five  men  with 
representation  from  Wisconsin,  New  York,  Connecticut, 
New  Jersey,  as  well  as  Maryland.  The  tour  began  at 
the  University  of  Maryland  at  9  a.  m.  with  the  inspec¬ 
tion  of  about  1300  experimental  plots  in  which  va¬ 
rieties  and  individual  plant  selections  and  strains  were 
tested  for  resistance  to  disease.  In  these  plots  were 
included  575  varieties  and  strain  of  peas  furnished  by 
Dr.  L.  L.  Harter  of  the  U.  S.  Department  of  Agricul¬ 
ture  in  a  test  for  resistance  to  root-rot.  In  the  remain¬ 
ing  plots  the  Maryland  Experiment  Station  has  under 
test  by  Prof.  C.  E.  Temple,  several  hundred  individual 
plant  selections  and  a  number  of  wilt-resistant  strains 
and  varieties.  Some  of  these  were  produced  by  work¬ 
ers  in  other  states.  One  of  the  wilt-resistant  varieties 
known  as  Maryland  Alaska,  which  is  practically  100% 
resistant  to  wilt,  was  observed  in  various  plots.  This 
pea  was  originated  in  Maryland  beginning  by  the  selec¬ 
tion  of  plants  that  appeared  to  be  resistant  to  the 
disease  in  1918.  Since  this  time  it  has  been  improved 
and  multiplied. 

Under  the  direction  of  T.  D.  Holder,  Extension  Spe¬ 
cialist  in  Canning  Crops,  two  field  demonstrations  were 
visited  in  the  afternoon  in  Carroll  County,  Maryland, 
one  on  the  farm  of  the  B.  F.  Shriver  Company,  near 
Westminster,  and  the  other  of  M.  V.  Bankert,  near 
Silver  Run.  Each  demonstration  plot  consisted  of 
three  wilt-resistant  and  one  wilt-susceptible  varieties. 
These  demonstrations  were  composed  of  four  plots  of 
one  acre  each.  Observations  made  at  this  time  indi¬ 
cated  that  the  wilt-resistant  strains  showed  superior 
vigor  and  growth  as  compared  to  the  susceptible  or 
check  plot.  An  application  of  gypsum  was  applied 
crosswise  the  plots  to  determine  the  effect  on  control 
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of  root-rot.  There  was  apparently  no  visual  difference 
to  be  noted  between  the  treated  and  untreated  plots  at 
this  time.  However,  records  will  be  taken  and  the  data 
presented  at  the  annual  fall  meeting  of  the  Tri-State 
Packers’  Association. 

A  further  visit  was  made  to  the  farm  of  Mr.  A.  W. 
Feeser,  near  Silver  Run,  where  a  demonstration  includ¬ 
ing  a  wilt-resistant  and  a  wilt-susceptible  variety  was 
observed.  This  proved  to  be  a  most  outstanding  demon- 
onstration,  in  that  the  susceptible  variety  of  peas  had 
completely  gone  down  with  disease,  while  the  wilt- 
resistant  strain  appeared  to  be  making  normal  healthy 
growth.  The  results  of  this  field  inspection  trip  indi¬ 
cate  that  wilt-resistant  strains  of  peas  should  be  pre¬ 
ferred  by  canners  and  growers  for  certain  areas  in 
Maryland  where  the  wilt  disease  is  present. 

- ♦ - 

AN  EMERGENCY  TREATMENT  FOR  THE  PEA 
APHID  ^ 

By  J.  E.  Dudley,  Jr. 

IN  co-operation  with  the  Sun  Prairie  Canning  Com¬ 
pany,  an  emergency  method  of  temporarily  reduc¬ 
ing  the  infestation  of  the  pea  aphid  has  been 
worked  out. 

Two  standard  viner  curtains  are  sewed  together  so 
as  to  make  a  canvas  drag  5  feet  wide  with  a  sweep  of 
about  24  feet.  In  the  front  and  rear  pockets,  or  hems, 
bamboo  poles  or  2x2’s  are  spliced  together  and  in¬ 
serted.  From  three  to  five  ropes  are  fastened  to  the 
front  of  this  drag,  all  fastened  at  uniform  tension  to  a 
ring  and  the  ring  tied  to  the  rear  of  a  car.  The  length 
of  the  hitch  should  be  such  that  the  top  four  or  five 
inches  of  the  vines  are  hit  by  the  front  of  the  drag. 

When  this  drag  was  pulled  through  pea  fields  at  the 
rate  of  from  7  to  10  miles  per  hour,  a  great  deal  of 
good  was  done  in  a  50  acres  field  of  Sweets  in  which 
the  tests  were  made.  Bushels  of  aphids  were  collected 
on  the  canvas.  At  first,  these  were  swept  off  at  the 
end  of  each  round,  but  it  was  subsequently  determined 
that  after  the  hard  ride  and  bumping,  the  majority  of 
them  were  so  injured  that  they  soon  died.  The  masses 
of  aphids  which  fall  off  from  this  drag  as  it  travels 
through  the  field  have  later  been  found  dead  and  brown 
in  the  field. 

Further  good  news  is  the  fact  that  a  great  many 
aphids  not  caught  on  the  drag  but  simply  knocked  off 
have  been  found  dead  scattered  all  over  the  field.  The 
whipping  of  this  drag  at  the  proper  speed  cleans  the 
plants  almost  entirely  and  promises  under  certain  con¬ 
ditions  to  tide  the  peas  over  and  perhaps  save  the  crop 
if  rain  comes  in  a  few  days. 

This  drag  is  used  to  best  advantage  on  peas  that  are 
relatively  short,  wiry  and  tough  and  not  in  blossom. 
It  is  not  recommended  to  be  used  on  tall,  succulent, 
brittle  peas  nor  those  in  full  blossom.  Although  per¬ 
haps  even  under  these  conditions  it  might  do  more 
good  than  harm  if  there  is  a  very  heavy  concentration 
of  aphids  on  the  growing  tip.  In  the  50  acre  field  com¬ 
pletely  dragged,  there  was  no  appreciable  damage  from 
the  drag,  at  least  nothing  approaching  the  damage 
which  the  aphids  threatened  to  do  should  storms  not 
soon  relieve  the  condition.  The  drag  should  be  taken 
around  the  field  opposite  to  the  way  which  the  mower 
will  travel  so  that  the  mover  can  pick  up  the  peas  by 
going  against  the  way  they  are  lying. 

This  method  of  partial  control  is  very  inexpensive 
and  gives  promise  of  doing  a  great  deal  of  good  in 
fields  with  the  right  foliage  conditions  and  where  rains 


HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Automatic  Strip  Feed  Presses 

These  presses  built  in  sizes  to  meet  every  re¬ 
quirement  of  the  can  manufacturer  have  bjen 
designed  with  a  very  high  factor  of  safety. 

They  are  fitted  with  electric  stops,  oversize 
chrome-nickel  steel  crankshafts,  heat-treated, 
running  in  bronze  bushed  bearings.  This 
means  ability  to  stand  the  terrific  pound  of 
high  speed  operation.  They  have  exception¬ 
ally  heavy  frames  and  extra  long  and  extra 
wide  slides  and  gibs.  This  means  "no  spring’’/ 
die  life  is  increased;  punches  are  carriec  so 
accurately  that  intervals  between  sharpening 
are  greatly  lengthened. 

When  required  they  are  arranged  with  either 
single  or  double  curlers  and  stackers. 
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do  not  follow  immediately.  This  drag  method  also 
assists  greatly  in  spreading  the  spores  of  the  fungus 
disease  where  it  exists  to  any  extent  in  the  field. 

Summary — Pulling  a  long  canvas  drag  through  pea 
fields  behind  an  automobile  has  greatly  alleviated  aphid 
damage  in  one  50  acre  field  of  Sweets  near  Madison. 
It  collected  bushels  of  aphids  and  killed  other  bushels 
on  the  ground.  It  broke  up  the  concentration  on  grow¬ 
ing  tips  and  gave  the  peas  a  few  days  leeway.  It  is 
very  inexpensive  and  practically  no  damage  is  evident 
to  short,  wiry  vines. 

- If - 

BETTER  BUYING  OF  PICKLES 

An  increase  in  buying  volume  by  retailers  during 
the  first  three  months  of  1932  over  the  first 
quarter  of  1931  was  reported  by  members  of 
the  National  Pickle  Packers  Association  attend¬ 
ing  the  annual  June  convention  of  the  association  at 
the  Palmer  House,  Chicago,  June  22,  1932. 

C.  S.  Callender,  president  of  the  association,  Minne¬ 
apolis,  Minn.,  stated  that  during  January,  February, 
and  March,  this  year,  a  total  of  1,120,000  bushels  of 
packer  prepared  pickles  were  moved  to  retailers’ 
shelves,  as  compared  with  1,108,000  bushels  the  cor¬ 
responding  three  months  last  year. 

“The  industry  is  in  an  excellent  condition,”  Mr.  Cal¬ 
lender  said.  “Overproduction  of  raw  pickles  has  been 
adjusted  to  the  point  where  prices  that  will  be  fair  to 
the  growers,  packers  and  consumers,  will  be  maintained 
in  the  future. 

“The  planted  acreage  of  pickles  this  year  has  been 
reduced  62  per  cent  under  the  acreage  of  1931,  and  61.3 
per  cent  under  the  last  five  year  average.  The  stocks 
which  packers  will  have  on  hand  July  1,  plus  the  yield 
from  this  year’s  acreage  will  supply  a  consumer  demand 
for  the  following  fifteen  months  equal  to  the  normal 
demand,  or  sales,  for  the  previous  fifteen  months. 

“As  the  result  of  this  production  adjustment  the 
packers  will  have  the  smallest  carryover  in  history  at 
the  end  of  this  next  fifteen  months. 

“The  quality  of  our  product  is  being  maintained 
despite  economic  conditions.  The  association  and  its 
members  are  continuing  the  development  of  the  raw 
product,  and  are  seeking  always  to  improve  the  quality 
of  the  finished  product.  These  facts,  we  believe,  are 
responsible  for  the  increased  consumption  of  pickles.” 

The  convention  program  included  discussions  of  con¬ 
ditions  affecting  the  industry,  uniform  labeling,  better 
standards  in  packing,  and  methods  by  which  stabiliza¬ 
tion  has  been  furthered. 

Speakers  included  Mr.  Callender,  C.  J.  Sutphen, 
treasurer  of  the  association;  C.  M.  Walters,  chairman 
of  the  advertising  committee ;  J.  E.  Mitchell,  secretary, 
and  others. 

- « - 

GAMSE  ADDRESSES  CANNERS 

Mr.  HERMAN  GAMSE,  the  well  known  label  and 
advertising  man.  President  of  the  Gamse  Litho¬ 
graphing  Company,  Inc.,  addressed  a  meeting  of 
the  Morgan  County  Tomato  Exchange  at  Berkeley 
Springs,  W.  Va.,  at  the  Court  House  on  Saturday,  June 
18th.  The  meeting  was  held  in  the  afternoon  and  at¬ 
tended  by  all  the  canners  who  are  members. 

Mr.  Gamse  spoke  to  the  canners  on  marketing  toma¬ 
toes  under  a  uniform  brand  and  uniform  quality,  and 
offered  practical  suggestions.  An  interesting  discus¬ 
sion  developed  in  which  a  number  of  the  prominent 
canners  participated,  and  Mr.  Gamse  was  able  to  give 
them  considerable  information. 


GREECE  WILL  REQUIRE  DATING  OF  CANNED 
FOODS 

According  to  an  order  of  March  2,  1932,  issued 
by  the  Director  of  Police  and  published  in  the 
Official  Greek  Gazette  for  March  19,  the  con¬ 
tainers  of  canned  foods  sold  in  Greece  on  and  after 
October  1,  1932,  must  bear  in  embossed  arabic  figures 
(in  the  metal)  the  date  of  packing  and  release  from 
the  packing  plant.  The  requirement  applies  to  canned 
foods  of  any  origin,  whether  manufactured  in  Greece 
or  imported  from  abroad. 

The  same  order  provides  that  the  sale  of  canned 
foods,  the  containers  of  which  do  not  show  the  date  of 
their  packing  in  the  above  mentioned  manner,  shall  be 
strictly  prohibited  in  Greece  on  and  after  October  1, 
1932 ;  also  that  their  sale  will  be  prohibited  from  the 
same  date,  if  more  than  six  months  has  elapsed  since 
the  date  of  their  packing.  Containers  of  canned  foods 
packed  more  than  six  months  prior  to  this  date  will 
accordingly  be  seized  and  destroyed  by  the  market 
police  service.  This  information  was  forwarded  to  the 
Department  of  Commerce  by  the  American  commercial 
attache  at  Athens. 

*  *  * 

When  Greece  knows  more  about  canned  foods  it  will 
rescind  this  foolish  action,  for  in  fact  the  dating  of 
canned  foods  is  a  perfect  cantradiction.  Sterilization  in 
an  air-tight  container  stops  the  hands  of  time — until 
the  seal  is  broken,  and  air  once  more  has  access  to  the 
contents.  That’s  canning.  To  date  such  an  act  is 
ridiculous,  but  is  always  attempted  by  beginners  in  the 
use  of  canned  foods. 

Meantime  our  goods  must  be  kept  from  Greece. 

- i, - - 

sieur  chevallier-appert  dead 

IN  a  letter  received  from  House  of  Appert  in  Paris, 
and  dated  June  16th,  we  are  told  that  Sieur 
Chevallier-Appert  died  recently  of  heart  trouble. 
This  splendid  old  concern,  coming  down  directly  from 
the  founder  of  the  canning  industry,  held  a  notable 
place  in  the  busines  of  France,  and  that  its  present 
head  should  recently  have  died  is  a  severe  loss  to  our 
whole  industry.  We  regret  that  we  have  not  a  more 
detailed  history  of  the  deceased  that  we  might  do  him 
the  full  honor  he  deserves.  But  his  family  can  feel 
assured  that  the  name  of  Appert  is  becoming  better 
known  and  more  highly  revered  every  year,  and  that 
anything  which  so  intimately  affects  that  family  is  felt 
by  the  whole  canning  industry. 

- - 

\mrs.  e.  h.  erdrich  dead 

IT  is  with  profound  sorrow  that  we  announce  the 
death  of  Maud  Erdrich,  beloved  wife  of  our  worthy 
President,  Mr.  E.  H.  Erdrich,  Bellevue,  Ohio. 
Funeral  will  be  held  Wednesday,  2 :30  P.  M.,  the  Ather¬ 
ton  Funeral  Home,  Bellevue,  Ohio. 

THE  NATIONAL  KRAUT  PACKERS  ASSN., 

Roy  Irons,  Secretary. 
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VCANNING^  MACHINERY 

CA  Single  IMt  or  J!  Complete  Canning  Plant' 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 
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THE  BOOK  YOU  NEED-— 


CANNERS— Because  it  is  an  authorative  treatise  on  the  canning  of  every  known 
food  product,  from  the  growing,  through  the  building  of  the  factory,  the 
formulae,  the  times  of  process,  to  the  final  accounting  of  the  profits. 

With  Food  Law  Regulations  governing  each  item. 

PRESERVERS,  PICKLERS,  CONDIMENT  MAKERS-Because  it  gives  the  latest 
and  most  reliable  formulae  for  all  preserves,  jams,  jellies,  pickles,  sauces, 
condiments,  mince-meats,  fruit  juices  etc. 

DISTRIBUTORS— You  will  find  the  information,  covering  the  above  subjects,  so 
interesting  and  valuable  that  you  would  not  part  with  the  book  at  any 
price.  An  education  in  food  production,  and  a  help  in  case  of  food  law 
questions. 

RETAILERS — Because  you  ought  to  understand  the  foods  you  hand  over  the  counter, 
their  process  of  production  and  the  laws  governing  them. 

DOMESTIC  SCIENCE  TEACHERS— Because  it  is  a  text  book  of  higher  educa¬ 
tion  in  food  production  of  all  kinds,  in  tin  or  glass.  A  history  of  food 
development,  written  as  interestingly  as  a  novel  disclosing  the  truth 
about  canned  foods,  their  origin,  development  and  production,  such  as  is 
not  obtainable  elsewhere,  and  by  an  authority. 

The  Standard  ot  The  World 

A  Complete  Course  in  Canning 


Bound  in  L.eaktherettc 
Stnmped  In  Gold 
Sixe  S'  X  B* 

386  pases. 


Price 

$10.00 

Poatase 

Prapaid. 


For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 


Published  Bx 

The 

Canning  Trade 

BALTIMORE.  MD. 

Publisher  of  the 
Industry’s  Literature 
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anted  and  For  Sale 


This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


_ For  Sale — Machinery _ 

FOR  SALE— One  (1)  New  Perfection  Pea  and  Bean 
Filler,  5  pockets.  Only  used  four  weeks. 

Edgar  F.  Hurff,  Swedesboro,  N.  J. 


FOR  SALE— Bargains  in  Used  Filling  Machinery.  One 
M.  &  S.  Plunger  Filler.  Good  Condition.  Two 
factory  rebuilt  “Haller"  Model  “H-B"  18  Tube, 
Automatic  Fillers. 

Horix  Mfg.  Co.,  Corliss  Station,  Pittsburgh,  Pa. 


FOR  SALE— Meyers  Deep  Well  Pump  24"  stroke  with 
rodding  and  cylinder  complete;  2  Cameron  Horizonal 
5x4x7  Steam  Boiler  Pumps;  1  Cochrane  Feedwater 
Heater;  4  Retorts;  2  single,  1  double  Beach  Russ 
Vacuum  Pumps;  2  Vacuum  Pump  Condensers;  4 
Peters  Steam  Oil  Separators;  1  A-B  Exhauster  hold¬ 
ing  165  No.  10  cans;  1  Eclipse  Sterilizer;  1-3  foot 
Exhaust  Fan;  1—260  gallon  Copper  Steam  Jacketed 
Kettle.  The  above  equipment  is  in  the  best  of  con¬ 
dition.  Will  be  glad  to  give  further  details  with  at¬ 
tractive  price. 

The  C.  H.  Musselman  Co.,  Biglerville,  Pa; 


FOR  SALE  —At  rare  prices,  new,  rebuilt  and  slightly 
used  canning  machinery  for  all  products. 

Address  Box  A-1870  care  of  The  Canning  Trade. 


FOR  SALE— Boilers,  engines,  A-B  cooker  for  2s,  2Js 
and  3s,  closed  retorts,  racks,  trucks  Knapp  labeler, 
Link-Belt  peeling  table  for  72  operatives,  Harris 
hoist,  shafting,  hangers,  string  bean  cutter,  desks, 
office  safe. 

Delaware  Manufacturing  &  Development  Co., 
Dover,  Del. 


For  Sale — Plants 


FOR  SALE— Cabbage  Plants-Large  surplus  fine  plants; 
special  10,000,  $6.00;  50,000,  $25.00.  Also  offer  mil¬ 
lions  fine  Tomato,  Pepper  and  Sweet  Potato  Plants. 

Farmers  Supply  Co.,  Franklin,  Va. 


Wanted — Machinery 

WANTED— An  Ayars  or  Sprague-Sells  second-hand 
Filler  in  good  condition;  one  which  will  fill  No.  1,  2 
and  3  cans,  and  can  fill  satisfactorily  Pumpkin,  Squash, 
Catsup,  Puree  and  Tomato  Juice,  one  with  all  the 
parts  for  the  changes,  in  good  order.  State  just  the 
condition  and  price  of  the  machine  you  wish  to  sell. 

Address  Box  A-1867  care  of  The  Canning  Trade. 


WANTED— One  nested  Grader  for  cash.  State  condi¬ 
tion  and  give  full  particulars. 

Address  Box  A-1872  care  of  The  Canning  Trade. 

Factory — For  Lease 

WANTED  TO  LEASE— Tomato  Cannery  with  assured 
acreage;  advise  price  per  ton,  acreage  available,  ren¬ 
tal.  Prefer  Tennessee  or  Tri-States  territory.  Give 
full  particulars. 

Dubon  Company,  New  Orleans,  La. 

Help  Wanted 

WANTED— Experienced  man  able  to  pack  a  fine  grade  of  Sliced 
Pineapple  and  with  ability  to  run  the  plant  in  an  economical 
manner. 

Address  Box  B-1863  care  of  The  Canning  Trade. 

WANTED — Salesman  by  Pennsylvania  Broker.  Must  be  experi¬ 

enced  in  all  lines  canned  foods  and  specialty  grocery  lines  and 
able  to  sell  jobbing  and  chain  trade  throughout  the  East  and 
give  references.  Must  have  car.  No  salary;  reasonable  draw¬ 
ing  account  against  reports.  Write  giving  references,  experi¬ 
ence,  etc. 

Address  Box  B-1871  care  of  The  Canning  Trade. 

_ Situations  Wanted _ 

POSITION  WANTED -Factory  Superintendent,  until  recently 
associated  with  one  of  the  largest  food  producing  organizations 
in  the  East,  is  available,  on  moderate  terms,  for  the  coming 
season.  He  is  a  specialist  in  Preserves,  Jellies,  Jams,  Tomato 
Catsup,  Tomato  Juice,  Tomato  Paste  and  Baked  Beans.  Quali¬ 
fications  include  expert  knowledge  of  modern  cannery  equip¬ 
ment.  Highest  references  as  to  personal  integrity  and  ability. 

Address  Box  B-1868  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Superintendent-Manager;  16  years 
experience.  Peas  a  specialty;  berries,  fruits,  preserves,  soups, 
vegetables.  Kraut,  Tomato  products.  Pork  and  Beans.  Salary 
secondary  consideration. 

Address  Box  B-1864  care  of  The  Canning  Trade. 

POSITION  WANTED -By  German  young  man,  high  class  expert 
in  making  Jams,  Preserves,  Jellies,  Marmalades  and  Syrups. 
12  years  experience. 

Address  Box  B-1865  care  of  The  Canning  Trade. 

POSITION  WANTED  — By  Factory  Superintendent.  Married, 
age  42.  Packs  full  line  of  fruits  and  vegetables;  expert  on 
Dills  in  barrels.  Knows  the  game  from  the  field  to  finished  pro¬ 
duct.  This  man  is  factory  installer,  machinist,  fireman  and 
Double  Seamer  Operator.  Will  consider  position  in  town  or 
city  on  moderate  terms.  Best  of  references. 

Address  Box  B-1869  care  of  The  Canning  Tiade. 

POSITION  WANTED— Canners  cut  your  expenses  this  year. 
Will  work  through  the  actual  canning  season  or  as  long  as  you 
want.  Have  had  15  years  experience  on  tomatoes  and  fruits  as 
factory  Superintendent  and  Manager.  Will  overhaul  and  install 
machinery,  do  plumbing,  millwrighting,  etc. 

Address  Box  B-1868  care  of  The  Canning  Trade. 
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Grading  of  Canned  Peas 

Our  certificate  shows  the  Quality 
Grade  and  the  McNary-Mapes  Status. 

STRASBUROER  &  SIEGKI. 

Consulting  Food  Chemists  and  Bacteriologists 
15  S.  GAY  STREET 
BALTIMORE,  MD.  ^ 


SHOULD  BE 

In  Every  Cannery  OFFice 

Complete  Course  in  Canning” 

As  an  insurance  against  loss 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


A  Saving  in  Cost 
amounting  to 
$8,836,817.09 

has  been  returned  to  canners  who 
have  been  carrying  their  fire  insur¬ 
ance  with 

Canners  Exchange  Subscribers 

at 

Warner  Inter-Insurance  Bureau 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO,  ILL. 


Robins  Improved 
Pulp  Machine 


Cover  Closed 


Inaide  View 


Inside  working  parts  of  monel  or 
plain  pierforated  steel  sieves  as  le- 
quired. 

Write  for  special  price. 

A.  K.  Robins  &  Co.,  Inc. 

Lombard  &  Concord  Sts. 

Baltimore,  Maryland 
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CANS 


stand  By. . . . 
for  the  Season’s 
Pack! 


SANITARY  CANS  .  .  to  Eastern  points  from 
Baltimore . .  Mid-West,  from  Hamilton,  Ohio. 

QUICK  contact  points  with  CAN  supplies  .  . 
quantities  to  suit  .  .  at  any  time  I  SERVICE  . . 
appraised  ideal.  Expert,  understanding  men  of 
timely  action. 


METAL  PACKAGE  CORPORATION 

Baltin) ore  Plant  an<^  Sales - Bll  Soutl>  Wolfe  Street. 

Exeovitive  Offices - 110E.42»2P-  St.,  Neu)  YorK  Clt^v. 

OTHER  i  Hanolltoi),  01>lo.  Cl>icago,  Illinois. 

Maspetl). Neu) York,- Brooklyn,  Neu)YorK. 


CANNERS  who  give  us  trade  are  never  lacking 
CANS  .  .  nor  mechanical  support.  The  Pack 
won’t  wait . .  and  it  doesn’tl 


THE  MARKETS 

BALTIMORE,  JULY  4,  1932 
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WEEKLY  REVIEW 


The  Pea  Situation  Well  Summed  Up — Prices  Canners 
Should  Ask — Tri-State  Pack  Very  Light — Market 
Showing  Considerable  Improvement. 

WHAT  PRICE  PEAS — Wisconsin,  through  Sec¬ 
retary  Burr,  has  answered  it  this  way: 

Madison,  Wisconsin,  June  24,  1932. 
“Everybody  seems  to  be  ‘guessing’  at  what  the  total  1932 
pea  pack  will  be  and  there  is  also  considerable  ‘wild  shoot¬ 
ing’  at  prices  on  the  part  of  brokers  and  buyers.  My  esti¬ 
mate  this  morning  on  the  total  new  pack  by  States  is  as 
follows : 


Indiana  . 

..  400,000 

Cases 

*Tri-States  . 

...  800,000 

a 

Minnesota  . 

...  700,000 

“  (?) 

Illinois  . . 

...  750,000 

Michigan  . 

...  200,000 

“  (?) 

Utah  . 

...  650,000 

u 

Montana  . 

...  300,000 

« 

Washington  . 

...  200,000 

(( 

Ohio  . 

...  120,000 

(< 

Colorado  . 

...  200,000 

n 

New  York . 

...  900,000 

ii 

Wisconsin  . 

...  4,000,000 

“  (?) 

Other  States.... . 

...  200,000 

<4 

TOTAL  . 

...  9,420,000 

H 

Carry-over  June  1,  1932,  U.  S.  A . 

...  2,784,636 

tc 

Total  possible  supply  1932-33 . 12,204,636  Cases 

These  estimates  on  Minnesota,  Michigan  and  Wisconsin 
are  st’U  subject  to  further  reductions  due  to  the  continua- 
t’cn  of  the  pea  aphid  infestation  that  is  rapidly  and  com- 
nletely  destroying  large  areas  of  Sweets.  The  only  hope  is 
for  a  series  of  heavy  rains  during  the  next  week.  Without 
this  relief,  the  Sweet  crop  will  be  almost  a  complete  loss. 
There  are  a  few  districts  here  and  there  that  may  come 
through  but  90  per  cent  of  the  fields  in  Wisconsin  are  al¬ 
most  wiped  out  now.  Alaska  yields  will  average  about  45 
cases  per  acre  with  a  quality  largely  standard  and  extra 
standard.  The  total  supply  of  strictly  fancy  Alaskas  will 
be  mighty  short. 

•  The  actual  pack  fitcures  are  given  below. 


Prices 

The  predicted  campaign  to  buy  peas  at  low  pricjs  has 
developed  but  so  far  has  met  a  very  definite  resistaice  by 
Wisconsin  canners  and  other  States  as  well. 

I  have  several  price  lists  today  from  Wisconsin,  tl  e  Tri- 
States  and  New  York.  I  am,  therefore,  in  position  to  ’ecom- 
mend  the  following  schedule  of  prices  effective  todi.y  and 
urge  every  Wisconsin  canner  with  all  the  power  I  c  in  put 
into  this  recommendation  to  confirm  at  these  prices  ONLY 
A  SUFFICIENT  VOLUME  TO  MEET  CURRENT  OBLI¬ 
GATIONS.  I  would  further  urge  you  to  wait  at  hast  10 
days  before  sending  out  your  listings  to  your  brokers.” 

DON’T  CROWD  THIS  SHORT  PACK  ON  TO  THE  MARKET 
NOW  OR  ANY  TIME.  THIS  IS  A  SELLER’S  MARK  ST  AND 
YOU  CAN  KEEP  IT  THAT  WAY  IF  YOU  STAND  P  VT  AND 
DON’T  ALL  TRY  TO  SELL  OUT  AT  ONCE. 

Recommended  Prices  Effective  Today  for  Immed  ate 


Delivery  Only 
ALASKAS— No.  2  Tins 

Sieve 

Fancy 

Extra  Standard 

St  indard 

1 

$1.75 

$1.50 

2 

1.65 

1.30 

n.oo 

3 

1.30 

1.15 

.95 

4 

1.10 

.90 

5 

SWEETS— No.  2  Tins 

.90 

Sieve 

Fancy 

Extra  Standard 

St  indard 

2 

$1.70 

$1.35 

51.10 

3 

1.45 

1.25 

1.00 

4 

1.30 

1.15 

.95 

5 

1.15 

1.05 

.95 

6 

.95 

Ung. 

1.30 

1.15 

Easton,  Md.,  June  25,  1932. 

Estimating  the  pack  of  one  canner  the  Ti  i-State 
1931  and  1932  pea  pack  compared  as  follows: 


1931  1932 

New  Jersey  and  Delaware .  297,632  39,058  cs. 

Maryland  . 1,242,947  590,230  cs. 

Figures  given  refer  to  cases  24  No.  2  cans. 

F.  M.  Shook,  Field  Secre  ary. 

THE  MARKET — ^There  is  a  disposition  to  overplay 
the  better  feeling  unquestionably  present  in  tie  can¬ 
ned  foods  market.  The  canners  are  feeling  verj  much 
more  hopeful,  and  are  showing  considerable  resistance 
to  downward  price  drives ;  but  the  buyers  are  not  being 
stampeded.  Make  no  mistake  about  that.  Som  i  good 
buyers  among  the  wholesalers  and  retailers  smsing 
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that  they  have  waited  too  long,  because  of  the  severe 
cut  in  packs  or  the  damage  to  crops,  are  covering  bet¬ 
ter  than  they  did  a  few  weeks  ago.  But  there  is  noth¬ 
ing  like  a  drive  to  get  in,  in  time. 

Canned  corn  which  is  the  longest  in  supply  of  any 
canned  foods  item  has  firmed  up  in  price,  and  it  is  even 
intimated  that  the  market  is  pegged  at  55c,  for  stan¬ 
dard.  That  looks  more  like  a  buyer’s  peg  than  a  can- 
ner’s.  The  acreage  of  corn  has  been  severely  cut,  and 
there  is  just  bound  to  be  a  lighter  pack  than  we  have 
had  for  many  years,  and  it  is  now  too  late  to  undo  this 
work.  The  jobbers  know  that,  and  they  would  like  to 
peg  corn  at  55c.  The  corn  holders  should  counter  this 
thrust  by  pegging  it  at  65c,  for  it  is  worth  that  and 
will  bring  it  before  the  year  ends.  They  would  pay 
that  today  for  good  standard,  if  there  was  any  sales- 
effort  put  behind  it.  Corn  sales  have  been  very  quiet 
here  this  week. 

Tomatoes  are  being  pegged  higher  each  week,  but 
the  jobbers  are  trotting  out  “southern  packed,”  as  if 
that  item  was  sufficient  to  have  any  effect  upon  the 
market.  It  is  a  seller’s  market  on  tomatoes  and  if  you 
do  not  get  the  price  it  is  your  fault. 

Even  futures  have  jumped  up  to  62i/^c,  and  there 
have  been  some  fair  sized  lots  sold,  but  mostly  it  has 
been  small-time  trading,  a  few  hundred  cases.  So  do 
not  get  excited  and  be  lead  into  the  belief  that  buyers 
are  running  after  futures.  They  will  take  60c  and 
lower  futures,  but  even  then  not  heavily.  They  say 
there  is  a  good  acreage  out,  and  there  will  be  enough 
packed  for  all  purposes.  If  you  sell  futures  at  prices 
which  you  know  will  not  bring  a  profit,  you  deserve 
anything  that  may  happen  to  you. 

String  bean  stocks  are  cleaning  down  better  than 
many  suppose,  and  the  new  packed  beans  have  not 
added  much  to  the  market.  Low  prices  are  keeping 
the  canners  away  from  them.  They  are  cheap  in  the 
green  market. 

Market  operators  shake  their  heads  over  the  canned 
fruit  situation  as  there  seems  much  uncertainty  about 
it.  Some  canners  have  been  cutting  prices ;  the  peach 
control  matter  is  not  yet  settled,  though  about  so,  and 
this  gives  the  buyers  excuse  for  holding  off. 

Canned  fish  is  in  the  same  boat  with  fruits. 


NEW  YORK  MARKET 

By  “NEW  YORK  STATER,” 

Special  Corretpondent  of  "The  Canning  Trade." 


Market  Future  Looks  More  Optimistic — American 
Can  Shows  Confidence — Covering  Better  On  Toma¬ 
toes — Fruits  Irregular — Buyers  Waiting  Further  Evi¬ 
dence  On  Pea  Shortage — Corn  Unchanged — (irapefruit 
Prices  Improved. 

New  York,  June  30,  1932. 
ARKET — Trade  interest  here  during  the  past 
week  has  been  divided  between  conjecture  over 
the  future  moves  of  the  California  Peach  Con¬ 
trol  Agency,  reports  on  the  various  crops,  especially 
peas,  and  the  action  of  American  Can  Company  direc¬ 
tors  in  voting  to  maintain  the  regular  dividend  rate  of 
$1  quarterly  on  the  company’s  common  stock. 

Buying  showed  little  change  from  recent  weeks  with 
routine  movements  continuing  in  all  lines  with  the 
exception  of  the  tomato  futures  market  where  some 


firmness  is  noted  in  prices  as  covering  orders  show  an 
increase. 

Market  Outlook — Some  optimism  over  the  future  of 
the  market  was  apparent  in  the  announcement  made 
by  the  American  Can  Company  in  connection  with  the 
declaration  of  the  regular  dividend  on  the  common 
stock  which,  speaking  of  the  company’s  outlook  for 
1932,  said  in  part: 

“Sales  from  January  1  to  June  18  show  a  decrease 
in  volume  of  approximately  16.5  per  cent  from  the  like 
1931  period,  with  Canada  making  a  relatively  better 
showing  than  the  United  States.  Collections  are  gen¬ 
erally  prompt  and  good. 

“In  view  of  the  seasonable  character  of  a  large  por¬ 
tion  of  the  business,  it  is  always  difficult  to  forecast 
the  volume  for  the  remainder  of  the  year,  as  weather 
conditions  governing  crops  may  affect  volume  favor¬ 
ably,  or  unfavorably.  With  the  diversified  business  in 
practically  all  parts  of  the  country,  however,  a  short¬ 
age  in  one  section  is  frequently  made  up  in  another. 

“Canned  food  stocks  are  low  and  markets  are  firming 
up.  This  should  help  volume.  Based  on  contracts 
already  made  and  on  past  experience,  the  rest  of  the 
year  should  show  profits  less  than  last  year  but  sub¬ 
stantial. 

“Any  improvement  in  general  business  conditions 
would,  of  course,  help.  There  are  some  indications  of 
improvements,  as  the  company’s  business  in  May  was 
appreciably  better  than  in  April.” 

Tomatoes — With  buyers  entering  into  the  futures 
market  in  a  slightly  more  active  way,  spurred  by  the 
firmness  of  the  snot  market  for  Tri-states,  prices  have 
strengthened,  reflecting  the  increased  inquiries,  with 
some  packers  posting  moderate  advances  in  their  price 
lists. 

The  trade  is  evidently  taking  no  more  chances  on 
getting  “caught  short”  of  the  market  and  a  well- 
defined  covering  movement  in  the  futures  market 
seems  under  way  although  buyers'  are  using  every  pos¬ 
sible  method  to  avoid  paying  any  higher  prices  for 
their  commitments  than  is  absolutely  necessary. 

The  shortness  of  spot  stocks,  with  the  likelihood  of 
the  new  pack  entering  into  a  virtually  barren  market, 
is  responsible  to  a  large  degree  for  the  covering  move¬ 
ment  but  a  feeling  of  caution  among  buyers  is  also 
present  and  played  an  important  part  in  the  current 
activity. 

Fruits — The  market  position  of  all  California  fruits 
continued  in  an  extremely  irregular  state  as  declining 
prices  reflect  the  uncertainty  of  the  trade  over  the 
ability  of  the  peach  control  group  on  the  Coast  to  come 
to  an  amicable  agreement  to  continue  the  curtailment 
measures  which  all  agree  are  an  absolute  necessity  if 
the  fruit  canners  are  to  profit  any  from  their  new 
pack. 

The  price  list  here  is  entirely  disorganized  and  any 
prices  posted  now  must  be  understood  to  be  purely 
“nominal.”  No  stabilization  of  prices  is  to  be  expected 
until  the  future  plans  of  the  control  group  are  an¬ 
nounced  and  the  trade  expects  that  this  action  will 
take  forth  shortly,  as  tomorrow  is  the  expiration  of 
the  guarantee  date  of  the  sales  agency. 

By  far  the  greater  percentage  of  the  canners  are 
lined-up  with  the  plans  of  the  agency  for  curtailed 
production,  but  their  final  consent  is  based  on  the 
ability  of  the  agency’s  officers  to  bring  the  remaining 
10  per  cent  of  the  canners  into  line. 
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Peas — The  trade  continued  to  sit  back  and  wait  for 
additional  reports  on  crop  damages  with  none  of  the 
later  reports  from  pea-producing  areas  showing  any 
more  of  an  optimistic  trend  than  the  first  which  told 
of  wide-spread  weather  and  lice  damage  through  the 
Tri-state  and  to  a  lesser  degree,  through  up-state  New 
York  and  mide-west  states. 

The  majority  of  the  packers  remain  withdrawn  from 
the  market  as  far  as  any  official  price  lists  are  con¬ 
cerned  with  all  canners  fortunate  enough  to  get  a 
good  pack  seemingly  content  to  wait  until  final  crop 
reports  are  in  and  complete  figures  available  on  the 
extent  of  the  crop’s  curtailment  before  committing 
themselves  to  any  price  level. 

Corn — Showed  little  change  with  the  trade  now  turn¬ 
ing  its  main  attention  on  preliminary  reports  of  the 
new  pack  which  is  estimated  at  approximately  8,250,- 
000  cases.  This,  with  the  carryover  of  approximately 
5,000,000,  will  give  the  canners  a  total  of  13,250,000 
cases. 

Maine  packers  continue  to  hold  fancy  offerings 
around  90c,  factory,  with  other  packers  selling  in  this 
market  making  little  changes  in  their  price  lists. 
Futures  are  being  offered  oiit  of  Maine  by  some  pack¬ 
ers  at  85c,  factory,  for  bantam  and  crosby. 

Grapefruit — The  release  of  the  final  pack  statistics 
revealing  the  extent  to  which  the  Florida  grapefruit 
packers  were  able  to  curtail  the  pack  seems  to  firmly 
cement  the  market  position  of  this  fruit  barring  un¬ 
foreseen  developments. 

The  lowest  price  at  which  grapefruit  is  now  avail¬ 
able  is  $1.15,  Tampa,  and  some  factors  in  the  trade 
hold  that  the  general  list  will  gradually  work  its  way 
into  higher  levels  in  the  next  few  months  as  buyers 
realize  the  shortage  of  the  pack  and  the  probability  of 
a  sharply  higher  price  structure  before  next  season’s 
pack. 

Ivobsters — Prices  have  shown  an  easier  tendency  for 
fancy  grades  and  offerings  in  the  local  market  have 
been  available  around  $2.25  and  $2.35,  spot,  for  halves. 

Salmon — Is  relatively  inactive  in  the  face  of  the 
usual  trading  being  done  at  this  time  of  the  year  al¬ 
though  it  is  apparent  that  many  buyers  have  little 
faith  in  the  stability  of  the  price  list  of  many  of  the 
different  grades  and  are  hopeful  of  covering  their 
needs  under  a  lower  price  schedule.  Thus,  they  are 
operating  on  a  purely  hand-to-mouth  basis  and  buying 
no  more  than  their  immediate  needs. 

Rumors  of  concessions  from  the  85  cent  level,  coast, 
for  pinks  have  been  heard  in  the  trade  but  confirma¬ 
tion  of  these  stories  is  impossible  and  they  are  not 
selling  widely  under  this  price  range. 


CHICAGO  MARKET 

By  "OBSERVER.” 

Special  Correspondent  of  “The  Canning  Trade.” 


More  Interest  Being  Shown — Farm  Conditions  Im¬ 
proving — Tomatoes  Cleaning  Up — Corn  Doing  Better — 
Peas  Much  Stronger — Fruit  Sales  Light. 

Chicago,  Ill.,  June  30,  1932. 
ORE  INTEREST — Considerable  new  interest  in 
canned  foods  is  now  developing  here  following 
a  final  realization  by  buyers  that  the  chances 
of  moderate  strength  for  many  reasons  far  outweigh 
bearish  considerations.  The  retail  stores  generally  are 
at  the  moment  quite  neglectful  of  the  general  canned 


foods  line  leaning  more  generally  to  displays  and  pub¬ 
licity  on  seasonable  fruits  and  vegetables.  About  the 
only  canned  foods  featured  are  “loss  leaders’’  to  wiiich 
ample  widespread  news  comment  has  already  teen 
given.  Intelligent  independent  retailers  seem  to  be¬ 
come  keener  in  meeting  these  conditions  as  created  by 
big  advertising  chains  than  they  were  able  to  do 
heretofore,  and  where  they  cannot  exactly  duplici.te 
a  “loss  leader”  they  fairly  well  succeed  in  devisiig 
some  effectual  counter-appeal  to  hold  consumers  visits 
to  their  stores. 

Farm  Conditions  Improving — Live  stock  prices  ad¬ 
vancing;  also  new  strength  in  dairy  products;  all  bt- 
cause  of  increased  consumption;  may  perhaps  be  one 
of  the  early  sure  indications  of  a  rebalancing  of  busi¬ 
ness  difficulties.  It  is  certain  that  an  increased  circu 
lation  of  cash  in  the  states  surrounding  Chicago  it- 
going  to  show  a  lot  of  improvement  in  conditions  here. 

Tomatoes — A  very  nice  clean-up  of  stocks  now  tak¬ 
ing  place;  bare  cannery  floors  are  the  general  condi¬ 
tion  everywhere  except  it  is  believed  there  may  be  a 
bit  of  a  carryover  in  Utah.  Ozarks  got  well  cleaned  up 
in  April  and  May. 

Prices  now  asked  for  spot  shipment  on  No.  2  stand¬ 
ards  80c  Maryland,  75c  Indiana,  65c  to  GTi/oc  Ozarks. 

Futures  also  stronger  in  the  East;  62 i/oc" Maryland 
now  asked  and  few  buyers  take  much  exception  to  this 
suggested  revision  provided  assurances  can  be  given 
of  no  decline  later ;  of  which  prospect  they  haye  lately 
become  somewhat  reassured. 

We  hear  of  no  sales  of  these  futures  here  lately  but 
some  definite  dealings  may  develop  soon. 

Corn — Prices  doing  somewhat  better;  the  shortages 
apparently  registered  on  spinach  and  peas  have  re¬ 
flected  strength  onto  corn  and  as  a  result  in  most 
cases  prices  have  toned  up  2i/o  to  5c  dozen  especially 
on  the  cheaper  grades.  55c  factory  com  of  satisfactory 
quality  is  hard  to  find  now ;  the  advance  would  be  even 
more  abrupt  but  that  there  are  a  lot  of  tired  bankers 
anxious  to  get  relief  on  50c  dozen  loans  and  the  minute 
sellers  can  get  55c  they  can  clear  up  interest  accounts, 
etc. 

Peas — Definitely  stronger;  the  disappointments  on 
yields  in  all  states  east  of  here  have  directed  full  at¬ 
tention  onto  Wisconsin  and  things  are  far  from  good 
with  many  producers  there.  Many  packers  are  almost 
finished  on  Alaskas ;  reporting  yields  in  some  cases  as 
low  as  30  per  cent  of  expectations.  Many  others  have 
withdrawn  all  prices  feeling  that  maybe  now  is  a  time 
when  they  can  secure  a  chance  at  some  long  delayed 
profits.  The  crop  of  sweets  has  not  yet  come  into 
pack;  considerable  discouraging  talk  surrounds  pros¬ 
pective  yields;  and  it  is  very  difficult  to  engage  sellers 
now  at  any  prices  they  were  anxious  to  consider  a  few 
weeks  ago. 

A  number  of  canners  are  absolutely  off  the  market 
until  they  can  get  90  to  95c  for  No.  2  cans  standard 
peas ;  although  it  is  still  possible  to  find  ample  supplies 
from  82Vjc  dozen  upward. 

Canned  Meats — The  strengthening  prices  on  pork 
and  beef  have  created  much  improved  interest  among 
buyers;  considerable  advance  contracting  at  previous 
basis  being  done. 

Salmon — The  market  continues  unchanged ;  spot 
basis  still  85c  on  No.  1  tall  pinks;  80c  for  chums.  Buy¬ 
ers  generally  seem  to  have  little  confidence  in  these 
prices  and  most  of  the  larger  sales  registered  carry 
some  sort  of  guarantee  of  protection  against  1932 
formal  opening  prices  which  may  not  be  released  for 
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some  weeks  yet.  It  is  of  course  pretty  hard  at  the 
moment  to  predict  how  good  a  run  of  fish  will  be  se¬ 
cured  this  year ;  but  the  certainty  of  a  large  number  of 
idle  factories  precludes  the  likelihood  of  any  overpack. 

There  is  already  some  talk  around  of  new  salmon 
prices  at  slight  concessions  under  current  basis;  but 
most  buyers  are  withholding  commitments  thus  far. 

Peaches — A  recent  review  of  stocks  in  California 
indicates  a  reserve  of  about  5  million  cases;  this  is  a 
lot  of  fruit  in  the  present  consuming  temper  of  the 
general  public.  There  will  no  doubt  be  a  series  of  con¬ 
ferences  between  growing,  packing,  banking  and  mar¬ 
keting  talent  to  determine  what  (if  anything)  can  be 
done  to  make  advantageous  disposal  of  the  oncoming 
crop  which  is  developing  in  healthy  manner. 

Spot  sales  continue  light;  mostly  priced  in  line  with 
basis  established  by  peach  control  board.  Sellers  in¬ 
cline  to  protect  floor  stocks  on  present  sales  against 
formal  opening  basis  for  1932  pack.  With  uncertain¬ 
ties  like  this  in  the  air  distributing  factors  cannot  be 
blamed  for  marking  time  for  the  present. 

Production  Control  On  Canned  Foods — Some  inter¬ 
esting  attention  is  being  directed  to  this  subject  by 
students  in  all  angles  of  the  supply  financing  and  dis¬ 
tributing  service  as  well  as  by  canners  themselves. 
Some  day  soon  there  must  develop  a  crop-control  with 
teeth  in  it  sufficient  to  curb  the  over  avaricious,  the 
“double  crosser,”  the  foolish,  the  dumb,  and  the  spec¬ 
ulator.  The  entire  welfare  of  an  industry  is  too  serious 
a  matter  to  allow  its  statistics  to  be  made  a  plaything 
and  leave  each  year’s  operations  to  stand  as  a  “blind 
draw”  as  against  an  intelligent  balancing  of  produc¬ 
tion  and  consumption.  There  are  some  smart  men  in 
the  industry  with  some  clear  thoughts  along  these 
lines;  Mr.  Canner,  are  you  helping  to  the  earliest  de¬ 
velopment  of  them? 


GULF  STATES  MARKET 

By  ‘‘BAYOU," 

Special  Corretpondent  of  “The  Canning  Trade." 


No  Shrimp  Being  Packed  At  Present — Demand  Has 
Been  Good,  Bad  and  Indifferent  —  Bean  Pack  About 
Fifty  Percent  of  Normal  —  About  One-Half  of  Pack 
Already  Sent  Out  —  Bean  Pack  Has  Been  Boost  to 
Unemployment;  No  Profits  Made. 

Mobile,  Ala.,  June  30,  1932. 

SHRIMP — ^The  shrimp  pack  in  this  section  from  a 
production  standpoint  is  as  important  as  Bishop 
Cannon  at  the  Democratic  Convention.  They  have 
both  served  their  usefulness  and  no  one  pays  them  any 
mind,  now. 

No  shrimp  are  being  canned  at  present. 

The  demand  for  canned  shrimp  has  been  running 
good,  bad  and  indifferent,  with  “Good”  predominating 
lately,  which  helps  to  drive  the  “Depression  Blues” 
away. 

Production  of  all  commodities  have  been  cut  down 
to  the  point  where  its  beneficial  effects  are  beginning  to 
be  felt.  It  isn’t  that  it  has  boosted  the  price,  but  that 
it  is  commencing  to  create  a  light  demand  that  has  not 
existed  heretofore,  thus  some  of  the  burden  of  carry¬ 
ing  stock  will  be  shifted  from  the  producers  to  the 
buyers  and  it  will  be  easier  to  market  merchandise. 


The  price  of  this  season’s  pack  of  shrimp  is  95c  per 
dozen  for  No.  1  Medium  and  $1.10  per  dozen  for  No.  1 
Fancy,  f.  o.  b.  factory. 

Of  course  there  are  some  job-lots  of  old  packs  that 
are  being  closed  out  at  cheaper  prices,  but  first  class, 
fresh  goods  can  not  be  procured  at  cheaper  prices  than 
those  quoted  above  and  they  are  cheap  enough. 

Stringless  Beans — It  did  not  take  very  long  for  the 
bean  crop  to  get  into  the  cans  this  year,  because  the 
crop  was  about  fifty  percent  of  normal  and  it  did  not 
take  the  canneries  long  to  knock  out  those  few  acres  of 
beans.  In  fact  there  were  just  about  enough  canneries 
in  operation  to  take  care  of  the  small  crop  and  in  some 
localities  in  this  section  the  surplus  of  the  bean  crop 
planted  for  the  produce  market  went  to  waste  due  to 
the  factories  in  those  localities  not  being  operated. 

A  manufacturer  without  ready  capital  has  to  be  a 
real  financier  to  get  his  output  financed,  because  the 
outlook  for  marketing  any  product  is  so  discouraging, 
but  with  the  cutting  down  of  production  like  it  has 
been  taking  place,  things  are  commencing  to  look  a 
little  brighter  for  the  producer  and  goodness  knows 
it  is  badly  needed. 

In  other  words,  the  producer  gets  a  little  break  now 
and  then,  which  serves  as  an  incentive  to  stick  with  it 
and  fight  it  out. 

Fully  fifty  percent  of  the  beans  packed  this  season 
have  been  shipped  out,  thus  leaving  only  a  small  stock 
that  will  be  moved  in  small  lot  shipments. 

There  has  been  very  little,  if  any  money  made  on 
beans  this  year,  because  the  price  is  low,  but  it  has 
helped  to  take  care  of  the  unemployment  situation, 
which  in  itself  is  a  wonderful  accomplishment  these 
days  and  any  industry  in  operation  today  is  a  monu¬ 
ment  of  perseverance,  self  sacrifice  and  faith  in  the 
possibilities  of  the  country,  because  the  majority  of 
them  are  barely  existing  and  many  of  them  are  not 
even  doing  that. 

The  price  of  cut  stringless  beans  is  65c  per  dozen  for 
No.  2;  95c  per  dozen  for  No.  2i/:>,  and  $3.00  per  dozen 
for  No.  10,  f.  o.  b.  cannery. 


CALIFORNIA  MARKET 

By  "BERKELEY," 

Special  Correspondent  of  "The  Canning  Trade.” 


All  Purchases  For  Immediate  Shipment — Formerly  All 
Buying  at  This  Time  Would  Be  “Futures” — Asparagus 
Canning  Over — Probably  30  Per  Cent  Below  Last 
Year’s — Only  Small  Amount  of  Spinach  Left — Prices 
Announced  on  Tomato  Juice — Light  Tomato  Holdings. 

San  Francisco,  June  30,  1932. 

All  IMMEDIATE  SHIPMENTS— While  a  fair  vol- 
ume  of  business  is  being  done  on  California  can- 
^  ned  products  it  is  noted  that  practically  all  of  this 
is  for  immediate  shipment,  future  commitments  being 
very  limited.  For  a  time  considerable  advance  busi¬ 
ness  was  being  booked  on  spinach  and  asparagus,  but 
this  has  slowed  down,  buyers  having  anticipated  re¬ 
quirements  about  as  fully  as  they  care  to  for  the  pres¬ 
ent.  In  former  years  most  of  the  business  at  this  time 
would  be  concerned  with  futures,  but  today  it  is  spot 
goods  that  have  the  play. 

Asparagus — The  canning  of  asparagus  has  come  to 
an  end  in  California  and  it  will  be  but  a  short  time  until 
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final  pack  figures  are  available,  the  Canners  League  of 
California  having  adopted  the  policy  of  bringing  these 
out  at  the  earliest  possible  date.  The  reports  of  indi¬ 
vidual  packers  suggest  that  the  pack  will  prove  a  little 
larger  than  was  originally  planned,  but  it  will  still  be 
much  less  than  that  of  recent  years.  In  fact,  the  out¬ 
put  for  the  year  will  doubtless  show  a  falling  off  of  at 
least  thirty  per  cent  from  that  of  last  year,  in  face  of  a 
much  more  satisfactory  growing  season.  For  a  time  it 
seemed  that  the  pack  would  be  held  down  to  about  one 
million  cases,  as  against  1,747,499  cases  last  year, 
2,663,191  cases  the  year  before  and  an  even  larger 
pack  in  1929.  After  the  season  got  under  way  certain 
interests  stepped  in  and  began  to  pack  in  an  unrestrict¬ 
ed  manner  and  this  resulted  in  a  slashing  of  tentative 
opening  prices.  The  lowering  of  prices  also  had  the 
effect  of  holding  down  the  pack.  A  feature  of  the  pack 
is  the  high  quality,  owing  to  more  strict  grading  rules, 
and  the  increased  percentage  of  “All  Green,”  which  has 
come  to  the  front  in  recent  years.  Many  of  the  prices 
being  quoted  are  declared  to  be  below  the  cost  of  pro¬ 
duction  and  this  is  largely  responsible  for  the  compara¬ 
tively  heavy  buying  of  a  few  weeks  ago.  Sales  are 
generally  reported  to  be  twenty-five  per  cent  ahead  of 
those  of  last  year  to  a  corresponding  date.  Now  that 
the  packing  season  is  at  an  end,  formal  opening  prices 
may  be  expected  to  replace  the  tentative  price  list. 

Spinach — Probably  not  more  than  fifteen  per  cent  of 
new  pack  spinach  remains  unsold  in  canners  hands,  but 
almost  all  packers  are  still  offering  the  full  list.  Ship¬ 
ments  of  goods  sold  will  probably  dribble  along  until  the 
end  of  the  year. 

Apricots — The  packing  of  apricots  in  the  interior  val¬ 
leys  is  at  an  end  and  the  crop  around  San  Francisco 
Bay  is  commencing  to  receive  attention,  although  it 
will  be  a  couple  of  weeks  before  it  is  in  full  swing. 
Some  of  the  smaller  packers  are  out  with  formal  lists 
which  show  a  decline  from  the  spot  lists  in  effect  of 
late.  Prices  to  be  paid  for  No.  1  canning  fruit  in  the 
Santa  Clara  Valley  have  not  been  fully  settled  upon, 
but  will  range  close  to  $30  a  ton.  Growers  of  apricots 
have  one  advantage  in  that  this  fruit  may  be  used  in 
a  variety  of  ways.  It  may  be  shipped  to  the  fresh 
markets,  may  be  canned  or  may  be  dried. 

Tomato  Juice — ^The  first  prices  of  the  season  on  the 
1932  pack  of  tomato  juice  have  made  their  appearance 
and  some  business  is  reported.  The  prices  are  those  of 
the  Manteca  Canning  Company  and  are  as  follows :  No. 
Is,  70  cents;  No.  2s,  85  cents;  No.  2i/^s,  $1.05,  and  No. 
10s,  $3.50.  These  prices  are  closely  in  line  with  those 
prevailing  on  spot  juice,  being  about  the  average  be¬ 
tween  minimum  and  maximum  quotations. 

Tomatoes  —  Holdings  of  canned  tomatoes  in  first 
hands  are  comparatively  light,  but  almost  all  packers 
are  still  able  to  supply  the  full  list.  Every  now  and 
then  a  weak  holder  comes  to  light  and  this  puts  an  end 
to  any  firming  of  prices.  A  cleanup  seems  in  sight  be¬ 
fore  the  new  pack  makes  its  appearance  in  September. 

Notes — As  soon  as  a  sample  case  of  some  food  prod¬ 
uct  comes  from  a  foreign  land  there  is  a  great  hulla¬ 
baloo  about  the  need  of  higher  tariffs.  Japanese  tuna 
is  commencing  to  be  offered  in  the  markets  and  now  a 
packing  concern  of  Long  Beach,  Calif.,  is  urging  that 
an  investigation  of  present  rates  on  tuna  be  made  with 
a  view  of  increasing  the  duty. 

The  largest  olive  crop  in  many  years  is  in  sight  in 
the  Lindsay  district,  according  to  W.  0.  Johnson,  man¬ 


ager  for  the  Lindsay  Ripe  Olive  Company,  Lindsay, 
Calif.  This  has  become  one  of  the  most  important  pro¬ 
ducing  sections  of  the  State. 

The  Growers’  Canning  Association  has  been  organ¬ 
ized  at  Kapaa,  Island  of  Kauai,  in  the  Hawaiian  group, 
to  pack  the  fruit  of  Japanese  pineapple  growers.  The 
plant  will  have  a  capacity  of  about  100,000  cases  an¬ 
nually.  This  will  be  the  third  pineapple  packing  plant 
on  this  island. 

The  Hawaiian  Pineapple  Company,  Honolulu,  T.  H., 
has  announced  a  further  reduction  of  5  to  13  per  cent  in 
its  wage  scale.  A  reduction  of  10  per  cent  was  made 
April  1. 

R.  S.  Castle  has  been  made  manager  of  the  canned 
foods  department  of  the  firm  of  Norman  L.  Waggoner, 
Inc.,  260  California  street,  San  Francisco.  For  several 
years  he  was  with  F.  M.  Ball  &  Co.,  of  this  city. 

R.  P.  Milne,  in  charge  of  promotion  work  for  G.  P. 
Halferty,  Northwest  salmon  packer,  was  a  recent  visi¬ 
tor  at  San  Francisco  to  put  on  an  advertising  campaign 
on  Show  Boat  salmon. 

Combine  Efforts — Representatives  of  the  University 
of  California  and  Stanford  University  met  recently  at 
Palo  Alto,  Calif.,  and  arranged  to  combine  forces  to 
make  a  study  of  agriculture.  The  University  of  Cali¬ 
fornia  is  especially  strong  in  agricultural  work  and 
farm  economics,  with  the  Giannini  Foundation  an  im¬ 
portant  factor,  while  Stanford  University  has  the  Food 
Research  Institute. 

Heads  Selling  Group — Robert  Arneson,  for  years 
with  the  Puyallup  and  Sumner  Fruit  Growers’  Associa¬ 
tion,  Puyallup,  Wash.,  has  been  placed  in  charge  of  the 
sales  office  at  Seattle,  Wash.,  of  the  newly  organized 
North  Pacific  Canners  and  Packers,  Inc.,  a  selling 
organization  formed  to  handle  the  products  of  the 
Puyallup  and  Sumner  Fruit  Growers’  Association,  the 
Gresham  Berry  Growers,  Inc.;  Springbrook  Packing 
Company;  Silverton  Food  Products  Company,  Wash¬ 
ington  Canners  Cooperative  and  the  Stayton  Canning 
Company.  Berries  form  the  principal  item,  but  some 
of  the  concerns  make  small  packs  of  fruits  and  vege¬ 
tables.  A  branch  office  will  be  opened  at  Portland,  Ore., 
with  J.  W.  Mayo,  of  the  Stayton  Canning  Company,  in 
charge.  One  price  list  will  supplant  the  several  form¬ 
erly  put  out. 

Incorporated — The  Family  Kitchen,  Inc.,  packers  of 
food  products,  has  been  incorporated  at  San  Francisco, 
Calif.,  with  a  capital  stock  of  $25,000,  by  S.  Nelson,  K. 
Stave  and  P.  Nygard.  Headquarters  are  maintained  at 
780  Folsom  street. 

Pineapple  Shipments — Shipments  of  canned  pine¬ 
apple  out  of  the  Hawaiian  Islands  for  the  first  five 
months  of  1932  amounted  to  3,656,358  cases,  as  against 
2,969,084  for  the  like  period  of  last  year.  May  ship¬ 
ments  totaled  547,759  cases,  compared  with  727,673 
cases  for  April. 

Moved — The  Durand-Hart  Co.,  food  products  brokers, 
has  moved  to  186  Lombard  street,  San  Francisco  Calif. 

Dead — Mrs.  Nora  Duffy,  office  manager  for  the  Lang 
&  Stroh  Co.,  San  Francisco,  Calif.,  passed  away  May  27, 
death  resulting  from  a  stroke  of  apoplexy.  While  but 
thirty-four  years  of  age  she  had  been  associated  with 
the  firm  for  years,  having  joined  it  while  but  a  young 
girl. 
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What  Canned  Foods  Distributors  are  Doing 

Survey  of  New  Tauces  Affecting  Grocery  Trade — Cost  Control  Survey  of  Wholesale  Grocery 
Houses  Released  by  Government. 


SURVEY  OF  NEW  TAXES  AFFECTING  GROCERY 
TRADE  RELEASED  BY  TRADE  UNIT — A  survey  of  the 
items  contained  in  the  1932  revenue  act  which  went  into 
effect  on  June  6,  disclosing  the  items  in  the  measure  which  affect 
wholesale  grocers  was  released  recently  by  the  National  Whole¬ 
sale  Grocers’  Association. 

Portions  of  the  statute,  the  report  pointed  out,  concerning 
which  there  have  been  numerous  inquiries  are  those  contained  in 
the  section  “Manufacturers’  Excise  Taxes,’’  many  of  which  are 
still  in  a  “nebulous  state’’  and  must  be  clarified  by  regulations 
and  specific  regulations  of  the  Treasury  Department. 

“It  must  be  understood,”  the  survey  continued,  “that  these 
taxes  are  imposed  on  sales  by  manufacturers,  producers  and, 
in  certain  instances,  on  importers.  There  is,  however,  a  provi¬ 
sion  to  the  effect  that,  where  a  person  prior  to  May  1,  1932, 
made  a  bona  fide  contract  for  the  sale  after  the  act  became 
effective  of  any  merchandise  on  which  an  excise  tax  is  imposed, 
and  the  contract  does  not  permit  the  seller  to  add  the  amount  of 
the  tax  to  the  sales  price,  then  the  buyer  is  required  to  pay  the 
tax  to  the  seller,  who  in  turn  must  remit  it  to  the  Government. 
If,  for  instance,  a  wholesale  grocer  made  a  contract  prior  to 
May  1  for  the  sale  to  him  after  June  21  (the  effective  date  of 
the  excise  tax)  of  certain  merchandise,  and  the  said  original 
contract  is  such  that  the  seller  cannot  add  the  amount  of  the 
tax,  in  that  case  the  wholesale  grocer  would  be  required  to  pay 
the  tax  to  the  seller  (manufacturer)  who  must  pay  it  to  the 
Government. 

“The  general  rule  now  being  followed  by  the  Bureau  of  Inter¬ 
nal  Revenue  is  that  the  tax  follows  the  title  to  the  goods.  Where 
a  contract  was  made  prior  to  May  1,  1932,  for  the  purchase  of 
merchandise  from  a  manufacturer,  and  title  to  the  merchandise 
is  taken  on  or  after  June  21,  the  wholesale  grocer  (if  the  con¬ 
tract  does  not  permit  the  manufacturer  to  add  the  tax)  must 
pay  the  amount  of  the  tax  to  the  manufacturer.  In  such  cases, 
the  wholesale  grocer  is  in  the  same  position  as  though  he  had 
purchased  the  merchandise  on  or  after  June  21,  and  the  manu¬ 
facturer  had  added  the  tax. 

“From  present  indications  there  may  be  some  disturbance  of 
trade  conditions  because  of  varying  policies  of  manufacturers. 
For  instance,  certain  manufacturers  have  announced  that  they 
will  absorb  the  tax  on  toilet  soaps,  while  others  have  stated  that 
the  tax  will  be  passed  along  to  the  purchasers.  Because  of  the 
saving  in  accounting  and  clerical,  expense  and  simplification  of 
invoices  and  bookkeeping  and  because  it  is  physically  impossible 
for  the  retail  grocer  to  pass  on  to  the  consumer  a  small  per¬ 
centage  on  the  many  items  he  sells  for  5c,  10c  and  25c,  the  asso¬ 
ciation  urges  manufacturers  to  include  these  imposts  in  the 
cost  of  their  goods,  rather  than  to  charge  these  taxes  as  a  sepa¬ 
rate  item  at  the  bottom  of  the  invoice.  Cigarette  and  tobacco 
revenue  taxes  and  other  tariffs  have  always  been  handled  in  this 
manner  and  thus  wholesalers  and  retailers  are  relieved  of  un¬ 
necessary  expense  and  annoyance  and  losses.” 

The  association’s  legislative  has  secured  oral  rulings  from 
the  Bureau  of  Internal  Revenues  as  follows: 

“Tomato  juice  and  sauerkraut  juice  are  not  taxable. 

“Orange  juice  and  grape  fruit  juice  are  taxable  at  2  cents  a 
gallon. 

“Pineapple  juice — a  tentative  ruling  holds  this  product  to  be 
taxable  at  2  cents  per  gallon. 

“The  Manufacturers’  Excise  Taxes  became  effective  June  21, 
last,  and  will  remain  in  effect  until  June  30,  1934.  The  Bureau 
of  Internal  Revenue  has  announced  that  the  first  returns  to  be 
made  by  manufacturers  will  cover  the  period  between  June  21 
and  June  30,  and  that  these  returns  must  be  filed  and  the  tax 
paid  on  or  before  July  31.  Each  month  thereafter  manufac¬ 
turers  must  make  returns  and  pay  taxes  covering  the  preceding 
month  of  business.  These  are  taxes  on  sales  by  the  manufac¬ 
turers  and  producers.  If  the  manufacturer  does  not  pay  the 
tax  when  due,  interest  at  the  rate  of  1  per  cent  a  month  is 
added. 


“Manufacturers’  excise  taxes  are  levied  on  the  following 


grocery  commodities: — 

Malt  syrup,  malt  extract,  per  lb . 3c 

Toilet  Preparations,  including  perfumes,  hair 

dressing  and  similar  preparations . 10% 

Toilet  soaps  . 5% 

Matches  (wooden),  per  M . 2c 

Matches  (paper),  per  M . i/^c 

Candy  . 2% 

Chewing  gum  . 2% 

Soft  drinks — 

Cereal  beverages,  per  gallon . Ihic 

Grape  juice,  per  gallon . 5c 

Fruit  juices,  per  gallon . 2c 

Still  waters  (except  grape  juice),  per  gallon . 2c 

Mineral  Waters,  per  gallon . 2c 

Mountain  syrups,  per  gallon . 6c 


Cost  Control  Survey  of  Wholesale  Grocery  Houses  Released 
by  Government — Intended  as  a  guide  for  wholesale  grocers  who 
are  attempting  to  reduce  their  operating  expenses  and  improve 
their  business  methods,  a  study  of  cost  control  by  wholesale 
grocers  was  recently  issued  in  bulletin  form  by  the  Department 
of  Commerce,  Frederick  M.  Feiker,  director  of  the  Bureau  of 
Foreign  and  Domestic  Commerce,  pointed  out  in  a  foreword  to 
the  bulletin. 

The  publication,  Mr.  Feiker  pointed  out,  is  a  digest  of  data 
pertaining  only  to  efficiently  operated  houses  in  each  class. 
Instead  of  furnishing  the  merchants  with  general  averages  or 
with  unsatisfactory  examples  of  merchandising,  it  points  to 
what  is  being  accomplished  by  some  of  the  best  houses  in  the 
trade.  Through  a  brief  case  study  of  several  houses,  he  con¬ 
tinued,  it  also  showed  how  and  under  what  circumstances  these 
excellent  results  are  being  achieved. 

The  survey  was  undertaken  by  the  Department  at  the  request 
of  the  National  Wholesale  Grocers’  Association  through  its  job¬ 
bers’  efficiency  committee.  All  of  the  material  was  gathered  by 
personal  contact  with  the  41  wholesale  grocery  houses  that  are 
included  in  the  study  and  pertains  to  their  operations  for  the 
year  of  1930. 

From  these  41  houses,  the  report  continued,  7  service  houses, 
8  co-operative  houses,  4  affiliated  houses  and  6  cash-and-carry 
establishments,  from  all  sections  of  the  country,  were  selected 
as  the  basis  of  the  study,  representing  a  volume  of  wholesale 
business  during  1930  of  slightly  more  than  $50,000,000. 

Although  no  common  basis  was  offered  in  the  report  for  com¬ 
paring  one  type  of  business  with  another,  a  separate  cost  study 
is  offered  for  each  type. 

Included  also  in  the  survey  were  16  case  studies  of  low-cost 
representative  houses  chosen  from  each  group.  The  merchant 
may  select  from  these  case  studies  one  which  is  comparable  in 
organization  with  his  own,  and  doing  business  under  the  same 
circumstances,  the  survey  pointed  out.  “From  a  study  of  costs, 
he  should  be  able  to  determine  where  his  expense  items  are  high 
or  low,”  it  was  pointed  out,  “where  reduction  in  expenses  should 
begin,  and  in  general,  a  perspective  of  his  operations  as  a  whole. 

For  those  who  are  considering  entering  the  whole  grocery 
industry,  the^  report  sets  forth  for  each  class  of  establishment, 
facts  pertaining  to  such  matters  as  gross  profit,  net  profit,  turn¬ 
over,  and  investment  per  dollar  of  sales — all  of  which  is  of  vital 
concern  to  a  prospective  investor. 

Tentative  conclusions  are  included  in  the  report  based  on  the 
figures  obtained,  although  interpretations  of  these  figures  have 
been  influenced  by  the  many  contacts  with  the  wholesale  grocers 
during  the  process  of  gathering  the  material.  Some  data  not 
presented  in  detailed  statistical  tables  were  obtained  on  such 
phases  of  wholesaling  as  purchasing,  warehousing,  selling,  selec¬ 
tion  of  customers,  and  laying  out  sales. 

The  survey  is  one  of  many  undertaken  by  the  Department  of 
Commerce  during  the  past  year  or  so  and  follows  closely  on  the 
recently  issued  bulletin  which  outlined  the  principles  of  modem 
merchandising  methods  relating  to  the  wholesale  grocery  busi¬ 
ness. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers;  fThomas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 

White  Mammoth,  No.  2V^ . 

Peeled,  No.  2^ . 

Large,  No.  2^4 . 

Peeled,  No.  2% . 

Medium,  No.  2% . . . 

Green  Mammoth,  No.  2% . 

Medium,  No.  2^ . 

Small,  No.  2% . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq............ 

Small,  No.  1  sq . 


Balto.  N.Y. 


_  2.46 


_  2.45 

_  3.16 

_  2.86 

_  2.86 


.  2.35 

_  2.16 

.  2.25 

.  2.06 


BAKED  BEANSt 

16  oz . 

No.  2%  . 

No.  10  . 


.42%. 
.96  , 
2.76  . 


BEAN  St 


Stringless  Stand.  Cut  Green.  No.  2  .60  .67% 

Standard  Cut  Green,  No.  10 .  3.60  8.00 

Standard  Whole  Green,  No.  2 . 90  .96 

Standard  Cut  Wax,  No.  2 . 66  . 

Standard  Cut  Wax,  No.  10 .  3.60  . 

Red  Kidney  Standard,  No.  2 . 70  ....... 

Standard,  No.  10 .  2.75  . 


LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . .; . 

No.  2,  Green  and  White . . 

No.  10  . 

No.  2,  Fresh  White . 

No.  10  . 

Soak^,  No.  2 . 


1.40 

7.60 
1.20 
6.00 

.76 

4.60 
.60 

3.60 
.60 


1.26 


.60 


BEETSt 

Baby,  No.  2...................... 

Whole,  No.  2 . 

Whole,  No.  S - 

Whole,  No.  10 . 

Cut,  No.  2 . 

Cut,  No.  10 . 

Diced,  No.  10 . . 

CARROTSt 

Standard  Sliced,  No.  2. 

Sliced,  No.  10 . 

Standard  Diced,  No.  2. 
Diced,  No.  10 . 


1.40  - 

1.10  . 

1,10  _ 

3.60  3.75 

.76  .85 

2.86  . . 

8.76  _ 


1.26 

5.50 


CORN* 

Golden  Bantam,  Fancy,  No,  2 . 90 

Extra  Standard,  No.  2 . -  . 

Extra'  Standard,  No.  10 . 

Shoepeg  Fancy,  No.  2 . 72% . 

Extra  Standard,  No.  2 . 67% . 

Standard,  No.  2 . 65  .60 

Standard.  No.  10 . 

Crushed,  Fancy,  No.  2 . 70  . 

Extra  Standard,  No.  2 . 62% . 

Standard,  No.  2 . 60  .60 

Standard,  No.  10 .  3.76  4,00 


HOMINY* 

Standard  Split,  No.  3 .  1.00 

Split,  Np.  10 . - .  8.00  - 

.MIXED  VEGETABLES* 

Standard  No.  2 . 82% . 

No.  10  . .  4.26  . . 

Fancy,  No.  2 . .  1.06  ._.... 

No.  10  . . .  6.00  - 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . ’ . 76  . 

No.  10  . .  . 

PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s .  1.40 

No,  2  Fancy  Sweets,  3b .  1.26 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Std.  Sweets,  6s . - .  1.00 

No.  1  Early  June,  4s .  1.26  .80 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s .  1.00  . 

No.  2  Std.  Alaskas,  3s . 87%  .90 

No.  2  Std.  Alaskas,  4s . 86  .96 

No.  10  Std.  Alaskas,  2s .  4.76  . 

No.  10  Std.  Alaskas,  3s .  4.60  . 

No.  10  Std.  Alaskas,  4s .  4.26  . 

PUMPKIN* 

Standard,  No.  2% . 90  t.90 

No.  3 .  1.00  t.96 

No.  10, _ ....... _ 8.00  *8.00 


CANNED  VEGETABLES— Continued 


SAUER  KRAUT* 

Balto. 

,  N.Y. 

No.  2%  . 

. 80 

.76 

No.  3  . 

. 85 

No.  10  . 

.  2.66 

2.65 

SPINACH* 

Standard,  No.  2 . . 

. 96 

*.76 

No.  2%  . 

.  1.26 

No.  3  . . 

.  1.30 

*1.20 

No.  10  .  4.60  *3.26 


California,  f.  o.  b.  Coast 

Standard,  No.  2% .  1.10 

Standard,  No.  10 .  3.60 

SUCCOTASH* 

Standard  Green  Com,  Fresh  Limas, 

No.  2  . 70  . 

Standard  Green  Com,  Dried  Limas, 

No.  2 . 70  . 

(Triple)  No.  2  (with  tomatoes) .  1.10  . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory . 80  . 

No.  2%  . 90  .90 

No.  3  .  1.00  . 

No.  10  .  2.85  2.86 

TOMATOES* 

Extra  Standard,  No.  1 . 55  . 

F.  O.  B.  County . 55  .5.5 

No.  2  . 90  . 

F.  O.  B.  County . 86  . 

No.  3  _ 1.26  . 

F.  O.  B.  County .  1.20  . 

No.  10  .  3.60  . 

F.  O.  B.  County .  3.40  . 

Standard,  No.  1 . 62% . 

F.  O.  B.  County . 62% . 

No.  2  . 82%  .82%. 

F.  O.  B.  County . 80  . 

No.  3  .  1.15  . 

F.  O.  B.  County .  1.15  1.12%> 

No.  10  .  3.26  . 

F.  O.  B.  County .  3.15  3.20 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 47%  .40 

No.  10,  Whole  Stock .  3.00  2.25 

Standard,  No.  1  Trimmings . 42% . 

No.  10  Trimmings .  2.75  . 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.40  1.40 


Choice,  No.  2%,  Y.  C .  1.70  1.60 

Fancy.  No.  2%.  Y.  C . 

Extra  Sliced  Yellow.  No.  1 . 90  . 

Seconds,  Yellow.  No.  3 . 

Pics.  Unpceled.  No.  3 . 

Peeled,  No.  10 .  4.16  . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2V> 1.00  1-6*' 

Sliced  Standard.  No.  2% .  1.45  1.35 

Sliced,  F.xtra,  No.  2 .  1.15 

Sliced  Standard,  No.  2 .  1.00 

Shredded,  Syrup.  No.  10 . 

Crushed,  Extra,  No.  10 .  4.25  4.26 

Eastern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 . 


RASPBERRIES* 
Black  Water,  No.  2... 

Red,  Water,  No.  2 . 

Black.  Synip.  No.  2. 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10... 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 


Preserved,  No.  1 . 70  ... 

Preserved,  No.  2 .  1.60  ... 

Extra,  Preserved,  No.  1 . 80  ... 

Extra,  Preserved,  No.  2 .  1.75  ... 

Standard  Water,  No.  10 .  6.00  ... 

FRUITS  FOR  SALAD* 

Fancy,  No.  2V2 .  2.50  ... 

No.  10s  .  9.60 


Canned  Fish 

HERRING  ROE* 


Flats,  1-lb.  cases .  5.60 

%-lb.  cases  .  2.75 

%  cases  .  1.60 


LOBSTER* 


Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 .  3.60  . 

Pennsylvania,  No.  10,  water .  2.90  . 

Pa.,  No.  3 . 

Pa.,  No.  10.  solid  pack .  3.25  . 

APRICOTS*  (California) 

Standard,  No.  2% .  1.60  1.40 

Choice,  No.  ZVo .  1.80  1.65 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . 

No.  10,  water .  3.76  . 

No.  2,  Preserved . 


BLUEBERRIES* 

Maine,  No.  2 .  1.60 

No.  10  .  6.60  4.00 

CHERRIES* 


Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 

N.  Y.  Fancy,  Red  Pitted,  No.  10....  4.76  . 

California  Standard,  2% .  1.90 

Choice,  No.  2% .  2.25 

Fancy,  No.  2% .  2.60 

GOOSEBERRIES* 


Standard  No.  2... 

No.  10  . 

GRAPE  FRUIT* 


8  oz . 60  ........ 

No.  2  .  1.22%  1.06 

No.  6  .  3.66  . 

No.  1  Juice . 76  . 

No.  6  Juice .  3.60  ........ 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup..  .95  . 

Fancy,  No.  2% .  1.40  . 

California  Bartletts,  Standard  2%..  2.40  ........ 

Fansy  . . . .  8.16 

Choice  .  2.76  1.96 

Standard,  No.  10 .  6.60  6.26 


Flats,  1-lb.  cases.  4  doz . 

%-lb.  cases.  4  doz .  3.00 

%-lb.  cases,  4  doz. . - .  1.60 

OYSTERS* 

Standards,  4  oz . 

5  oz .  1.00  *1.10 

8  oz . 

10  oz .  2.00  *2.20 

Selects,  6  oz .  2.25  . 

SALMONS 

Red  Alaskas,  Tall,  No.  1 .  2.46  *1.90 

Flat,  No.  % .  1.35  . 

Cohoes,  Tall,  No.  1 .  1.85  . 

Flat,  No.  1 . 

Flat.  No.  % . 

Pink,  Tall,  No.  % . 70  *.85 

Pink.  Tall,  No.  1 . 97% . 

Sockeye  Flat,  No.  1 .  3.00  3.35 

Flat,  No.  % . 75  . 

Chums.  Tall  . 90  *.80 

Medium,  Red,  Tall .  1.22% . 

SHRIMP^ 

Dry,  No.  1 .  1-40  . 

Wet,  No.  1,  Large .  1.26  1.00 

SARD'NESS  (Domestic),  per  case 

%  Oil,  keyless .  *3.15 

%  Oil,  keys .  t3.80 

%  Oil,  Tomato,  Carton .  t4.20 

1/4  Oil,  carton . *4.16 

%  Mustard.  Keyless .  *8.20 

*4  Mustard,  Keyless .  *3.00 

California  Oval,  No.  1.  48’s .  3.00  *2.95 

TUNA  FISHS  (California),  per  case 

White.  %s  .  7.30  . 

White.  Is  .  13.65  13.00 

Blue  Fin.  %> .  6.75 

Blue  Fin.  Is .  12.50 

Striped,  %s  .  3.40  . 

Striped,  %s  .  5.25  6.25 

Striped,  Is  .  9.40  . 

Yellow.  ViS,  Fancy .  4.06  . 

Yellows,  %3,  Fancy .  7.30  . 

Yellow,  la  .  13.66  . 
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Safe  ■  T  - 
Clutches 


Designed  for  Judge  Syrupers.  Proved  so 
good,  we  sell  them  separately. 

Mounted  on  a  sleeve  -  you  just  slip  them 
on  shaft.  Fasten  with  set  screws  or  pin. 
No  keys  to  cut.  Great  for  replacement  on 
“chewed  up  shafts”. 

Can  be  set  to  pull  the  load  or  slip  if  over¬ 
loaded  or  if  machine  jams. 

Discs  are  shrouded  -  moisture  don’t  affect 
them. 

Take  any  diameter  of  pulley.  Change 
quickly  from  one  pulley  to  another. 

Oil  and  grease  chambers  do  away  with  ^ 
loose  pullies  “Freezing  ” 

No  packing  to  wear  or  swell. 

Stay  in  or  out.  No  creeping.  Start  smoothly. 
Save  your  machines,  save  trouble,  save  ac¬ 
cidents  and  save  cans. 

Never -  Miss  TIMERS 

Made  for  Judge  Syrupers  and  are  positive 
at  all  speeds — high  or  low. 

Time  cans  into  any  machine:  fillers,  double 
seamers,  exhaust  boxes,  cookers,  coolers, 
labellers,  can  making  machinery  or  can  run¬ 
ways. 

Simple,  out  of  the  way  and  fool  proof. 

Tell  us  what  you  wish  “to  time”  and  we 
will  “time”  it. 

They  save  their  cost  in  cans  and  lost  time, 
especially  on  High  Speed  lines. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers. 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Cannera  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  U  a  saving  grace  in  a  tenu  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


NOT  GUILTY 

Barber — Your  hair  is  getting  very  thin  on  top,  sir. 
Have  you  tried  our  new  hair  tonic?  , 

Patron — No,  it  isn’t  that. 


THE  TRANSLATION 

Doctor — I  would  advise  you,  madam,  to  take  fre¬ 
quent  baths,  get  plenty  of  fresh  air,  and  dress  in  cool 
gowns. 

Patient’s  Husband  (an  hour  later) — What  did  the 
doctor  say? 

Wife — He  said  I  ought  to  go  to  Palm  Beach,  and  then 
to  the  mountains.  Also  that  I  must  get  some  new  light 
gowns  at  once. 


DOING  HIS  BIT 

“Tommy,  what  in  the  world  have  you  been  doing  to 
get  yourself  so  dirty?” 

“I  heard  you  tell  Ma  that  if  we  expected  to  be  c(*m- 
fortable  this  winter  we  would  have  to  lay  in  more  coal 
— and  I  thought  I’d  start  laying  in  it  just  to  help 
along.” 


DRAWING  THE  LINE 

“I  don’t  mind  washing  the  dishes  for  you,”  wailed 
the  henpecked  husband.  “I  don’t  object  to  sweeoing, 
i  dusting,  or  mopping  the  floors,  but  I  ain’t  gonna  run 
no  ribbons  through  my  nightgown  just  to  fool  the 
baby.” 


THE  SAME 

Dr.  Glupp — Have  you  been  drinking  10  glasses  of 
wpter  every  day  as  I  ordered  you  to? 

Horsefeathers — Yes,  I  have  beeen  drinking  six  cups 
of  coffee  and  four  glasses  of  water. 

Dr.  Glupp — But  coffee  and  water  are  not  the  same. 
Horsefeathers — They  are  where  I  eat. 


HIS  FAULTS 

“Delighted  to  have  met  you.  Come  over  one  eve¬ 
ning  soon  and  bring  your  husband.” 

“Thank  you  so  much,  but  we  never  go  anywhere. 
You  see,  my  husband  is  paralyzed.” 

“Don’t  mind  that,  dear — my  husband’s  that  way 
half  the  time  himself.” 


A  LONG  SIEGE 

Dr.  Pullem — When  did  your  teeth  first  begin  to 
trouble  you  ? 

Victim — When  I  was  cutting  them. 


POOR  MA 

Mother  (at  dinner) — Tommy,  I  wish  you’d  stop 
reaching  for  things.  Haven’t  you  a  tongue? 

Tommy — Yes,  mother;  but  my  arm’s  longer. 
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La  Porte  Flexible  Steel  Sanitary  Conveyor 

{formerly  Hercules) 


On  Every  Viner  Is  Economy 


OVER 

3000 

IN 

USE 


No  viner  can  do  satisfactory  work  when  its 
beaters  are  obliged  to  work  on  heavy  mats 
or  bunches  of  vines. 

Separation  of  the  vines  by  the  feeder  is, 
therefore,  essentiai  to  best  results. 


Hamachek  l-’eal  Viner  Feeders  with  dis¬ 
tributors  are  .he  only  feeders  that  thoroughly 
separate  the  vines.  The  savings  effected, 
over  the  use  of  any  other  viner  feeder,  are  so 
large  that  it  is  not  unusual  to  hear  pea  packers 
say  that  the  Ideal  Viner  Feeders  more  than 
save  their  cost  each  season. 


PATENTED  IN  U.  S..  CANADA  AND  FRANCE 


FRANK  HAMACHEK  MACHINE  CO. 

Kewa u nee,  established  isso  incorporated  1924  Wisconsi n 


Made  of  best  galvanized  ribbon  steel,  in 
one  inch  and  half  inch  mesh.  Widths 
ranging  from  a  few  inches  to  ten  feet. 


Note  the  strong  edge  which  is  an  import¬ 
ant  factor.  Do  not  buy  a  belt  with  a 
weak  edge. 


Your  dealer  has  it. 


Section  of  One  Inch  Mesh  Belt 


(Full  Size) 


Manujactured  by 


La  Porte  Mat  &  Mfg.  Co#,  LaPorte,  Indiana. 


An  Ideal  Viner  FEEDER  with  Distribntor 


The  one-hundred  percent  sanitary  belt 
used  on  sorting  tables,  scalders,  washers, 
exhausters,  elevators,  etc.  The  belt  all 
canners  endorse  because  it  is  strong,  dur¬ 
able  and  labor-saving,  and  can  be 
bought  at  a  cost  so  small  compared  to 
other  belts. 


1  Manufacturers  of  VINERS.  ENSILAGE  DISTRIBUTORS  and  CHAIN  ADJUSTERS 
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DEPENDABLE  SEED 

from 

FOUNDATION  STOCKS  OF 
OUTSTANDING  MERIT 


Individual  Pea  Cultures  on  Idaho  Breeding  Farm. 

To  anticipate  the  exacting  requirements  of  Canners  of  Quality  Products  and 
to  be  in  position  to  better  serve  their  needs  now  and  in  more  normal  times  we 
are  continuing  in  full  extent  our  program  of  breeding  new  types  and  impro¬ 
ving  existing  varieties.  Under  the  direction  of  an  expert  Geneticist  this  work 
is  being  carried  on  by  a  personnel  of  experienced  plant  breeders,  in  the  best 
growing  sections. 

Superior  quality  in  the  can  is  based  on  the  best  bred  seed. 

Steadfast  Standards  of  Quality  for  75  Years 

Associated  Seed  Growers,  Inc. 

Consolidating 

The  Everett  B. Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.,  John  H.  Allan  Seed  Co. 

Breeders  and  Wholesale  Growers 

Nev^  Haven,  Connecticut 


BRANCH  HOUSES  IN  TEN  STATES. 


